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2022 YILININILK YARISINDA iTALYAN AYAKKABI SEKTORU

CIRODA ARTIS

P 2022'nin ilk yarisinda Made
in Italy ayakkab: sektord, tire-
tim ve ciro agisindan 6nemli bir
iyilesme yasadi. Ancak ilk olarak
hammadde fiyatlarinda, ardin-
dan da elektrik fiyatlarindaki ar-
tig, bu toparlanmanin ekonomik
getirilerine buyiik darbe vurdu.

Yurt ici tiketim ve ihracat da
artti ancak sinir Otesi satiglarda-
ki olumlu egilim, Ukrayna-Rus
catigmast (savagin baglangicin-
dan bu yana -%46 ile iki pazarda
deger olarak %30) ve Cin hiiki-
meti tarafindan uygulanan kisit-
lamalarin olumsuz etkisi buyiik-
ti. Kuzey Amerika pazarlarina
ve baglica AB tlkelerine yapilan
satiglarda da buyiime kaydedildi.

‘Confindustria Moda per
Assocalzaturifici’ raporundan
rakamlar ve yorumlar

2022'nin ik yansinda Ital-
yan ayakkabr sektori ciroda
%14,5'lik bir biyime kaydet-
ti; 2021'de nihai bakiye +%18,7
olarak kaydedildi. Bu yilin ilk 5
ayinda ihracat deger olarak %24,
miktar olarak ise %15 oranin-
da artti. Hacim olarak da 2019
trendinin  (+%2,4)  agilmasini
muimkin kian bir performans-

The Italian footwear industry in the first half of 2022

Turnover up

) In the first half of 2022, the Made
in Italy footwear sector recorded a
significant recovery in terms of
production and turnover. However,
the rise in the price of raw mate-
rials first, and then that of power,
has drastically reduced this reco-
very economic benefits.

Domestic consumption and ex-
ports also grew, but the positive
trend in cross-border sales was
held back by the Ukrainian-Rus-
sian conflict (-30% in value in the
two markets, with -46% since the
start of the war) and confine-
ments imposed by the Chinese go-

vernment. Sales to North American
markets and the main EU countri-
es recorded a growth as well.

Figures and comments

in the report of ‘Confindustria
Moda per Assocalzaturifici’

In the first half of 2022, the Italian
footwear sector recorded a 14.5%
growth in turnover; in 2021, the
final balance recorded +18.7%.
In the first 5 months of this year,
exports increased by 24% in value
and 15% in quantity. A performan-
ce that made it possible to exceed
the 2019 trend in volume (+2.4%]

tt bu. Destinasyonlar arasin-
da, (Italyan isletmeler igin ha-
cim olarak ilk iki yabanci sa-
tis noktast olan) Fransa ve Al-
manya tarafindan yonlendirilen
Avrupa Birligi i¢in iyi bir sonug
kaydedildi (deger olarak +%23);
ABD ve Kanada daha da 6nemli
bir biiytime kaydetti (deger ola-
rak yaklasik %65); Uzak Dogu,
Nisan-Mayis arasindaki iki ay-
lik dénemde keskin bir yavag-
lama kaydeden (miktar olarak
%-25) Cin diginda genel olarak
pozitif bir yuzde (+%15) kay-
detti; Birlesik Arap Emirlikle-
ri ¢ok olumluydu, Birlesik Kral-
lik ise Brexit sonrasi gerilemenin
ardindan yeniden ytikselise gec-
ti. Rusya ve Ukrayna'ya yapilan
ihracat, savagin patlak verme-
si nedeniyle ¢okti, bu da agir-
ikl olarak bu pazarlara ihracat
yapan bazi tretim bélgeleri i¢in
ciddi sonuglar dogurdu. Sektor
ticaret dengesi +2.18 milyar avro
oldu (Ocak-May1s 2021'e kiyas-
la %+14.5).

I¢ pazar, son ti¢ yilin (tatmin edi-
ci olmayan) seviyelerine yaklag-
maya devam etti:

11k 6 ayda hanehalk: alimlar: igin
deger olarak +%18,2 ve miktar

too. Among the destinations, a
good result was recorded for the
European Union (+23% in value],
driven by France and Germany
(the first two foreign outlets, in
volume, for Italian operators];
USA and Canada recorded an even
more significant growth (around
+65% in value); Far East recorded
an overall positive percentage
(+15%), except China, which re-
corded a sharp slowdown in the
two-month period of April-May
(-25% in quantity); excellent re-
sult for the United Arab Emirates,
while the United Kingdom, after



2022'nin ilk 6 ayinda 2021 ve 2019 (Covid éncesi) dénemlerine kiyasla ITALYAN AYAKKABI

ITHRACATT trendi - Hedef cografi bolgelere gore analiz

Degisim % 22/21 Degisim % 22/19
(Mill}? oer%ivro) ((1)\(/)[(1)1{(;?&) A.P.Avro | Deger Miktar LW Decger  Miktar
AB 27 (Brexit sonrast) 2,703.22 70,096 38.57 +23.1 +13.9 +8.1| +25.2 +7.3 | +16.7
Diger Avrupa Ulkeleri 1,312.65 14,278 91.94 +11.8 +7.3 +4.1 +4.1 -14.9 | +22.2
Dogu Avrupa ve BDT * 156.50 3,469 45.11 -18.0 -10.2 -8.8 | -21.8 -24.3 +3.2
Kuzey Afrika 13.57 652 20.83 -7.9 -13.1 +59| -16.9 -33.2 | +244
Diger Afrika tilkeleri 25.84 961 26.90 +7.8 -282 | +50.1| +18.0 +3.9 | +13.6
Kuzey Amerika 845.00 12,812 65.95 +65.0 +31.8 | +252| +49.8 +36.3 +9.9
Orta-Giiney Amerika 73.42 936 78.48 +63.5 +39.2 | +17.4| +285 +6.3 | +20.9
Orta Dogu 195.90 2,542 77.06 +57.2 +33.8 | +17.4| +41.7 +13.3 | +25.0
Diger Asya tlkeleri 695.13 4,603 151.02 +19.4 +11.3 +73 | +11.0 -11.4 | +233
Okyanusya 35.86 561 63.96 +13.7 +14.5 -0.7 +6.8 +5.0 +1.7
Farkl 2.15 11 191.55 | +187.4 +132.2 | +23.8 +3.6 -9.2| +14.1
Top. ihracat 6,059.26 110,920 54.63 +23.8 +13.5 +9.0 | +19.3 +3.8 | +14.9
icinde:
*BDT 133.94 2,197 60.97 -21.9 -19.4 -32| -26.1 -353 | +14.1
3,356.04 40,824 82.21 +24.3 +12.8 | +10.1 FSERY | -1.7 | +16.8

Iki aya gore 2022 ihracat analizi ve UE27 igi ve dig1 ayrintilar

2022 yih iki aylik ihracat
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the post-Brexit setback, restar-
ted. Exports to Russia and Ukraine
collapsed due to the outbreak of
the war, with serious consequen-
ces for some production districts
which mainly export to these mar-
kets. The sector trade balance was
+2.18 billion euro (+14.5% compa-
red to January-May 2021 ).

The domestic market kept getting
closer to the (unsatisfactory) le-
vels of the previous three years:
+18.2% in value and +147% in quan-
tity for household purchases in the
first 6 months. All product items
showed a positive sign compared
to the period January-June 2021;
a recovery of around +20%, both in

quantity and in value, for classic
men and women’s footwear; above
10% for children/teenager’s shoes
(close to pre-pandemic levels).
The sports and sneakers sector
grew by 13% in volume (the only
one above 2019’s data); a wea-
ker growth for slippers (just over
+7%), but sufficient to bring it back
to the levels of three years ago. In
the first half of this year — after
the boom recorded in 2020 during
the pandemic and the slowdown
in 2021 — online sales suffered a
further reduction (-8.9% in volu-
me and -4.4% in value] remaining,
though, decidedly above (+24% in

UE27 ici ve dig1 ihracat: 2022 6 ay
(2021'deki ayni doneme gére degisim %)

+24.3

+23.1

+12.8

e

UE dis1

quantity) compared to the first
half of 2019.

The restart of businesses has fa-
voured the labour market, with a
growth in term of employment:
according to Confindustria data, at
the end of June there was a posi-
tive balance of 1,062 employees
compared to the final balance of
2021 (+1.5%], insufficient howe-
ver to recover the losses of last
year. Over the past 6 years, the
workforce in the sector has fallen
by 6,400. Company mortality is on
the rise, recording as many as 95
shoe factories closed-down in the
first half of the year.

Kaynak: ISTAT verileri
tizerinde Centro Studi
Confindustria Moda

International
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O pazarlar

olarak +%14. Tim trtin kalemle-
ri Ocak-Haziran 2021 d6énemi-
ne gore olumlu bir isaret goster-
mis; klasik erkek ve kadin ayak-
kabilarinda hem miktar hem de
deger olarak yaklagik +%20'lik;
cocuk/gen¢ ayakkabilar1 igin
%10'un tzerinde (pandemi 6n-
cesi seviyelere yakin) telafi gortl-
du. Spor ve spor ayakkabs sektori
hacim olarak %13 buytdi (2019
verilerinin tizerinde olan tek sek-
tor); terlikler i¢in daha zayif bir
biyime gorildi (+%7'nin biraz

tzerinde), ancak bu rakam g yil
onceki seviyelere donis icin ye-
terli oldu. Bu yilin ilk yarisinda —
pandemi sirasinda 2020'de kay-
dedilen patlama ve 2021'deki ya-
vaglamanin ardindan — ¢evrimi-
¢i satiglar biraz daha disis yagad:
(hacim olarak %8,9 ve deger ola-
rak %-4,4), ancak (+ miktar ola-
rak %24) 2019'un ilk yarisina ki-
yasla kayda deger sekilde yukari-
da kalds.

Islerin yeniden baslatilmast, is-
tihdam agisindan bir biiyiimeye

yol acarken igglicli piyasasini da
onardi: Confindustria verilerine
gore, Haziran sonunda, 2021'in
nihai bilangosuna (+1,5) kyas-
la 1.062 calisan pozitif denge-
si vardy, ancak gegen yilin kayip-
larin: telafi etmeye yeterli olma-
di. Son 6 yilda sektordeki isgii-
cli 6.400 kisi azaldi. Sirket olim
orani yikseliste: yilin ilk yarisin-
da 95 kadar ayakkab: fabrikas:
kapand:. 4

2021 ve (Covid éncesi) 2019'un ayni dénemine kiyasla 2022'nin ilk 6 ayinda Italyan ayakkabi ITHALAT
egilimi - Cografi menge bolgelerine gore analiz

Degisin %22 T
(Mill}? :r%ivro) ((l)\g(l)kgfrt) A.P.Avro | Deger Miktar WA Deger  Miktar AP

AB 27 (Brexit sonrasi) 1.796.04 66,269 27.10 +32.7 +27.1 +4.4 | +254 +12.9 +11.1
Diger Avrupa Ulkeleri 117.42 4,343 27.04 -4.9 +54.7 | -38.6 +0.2 +18.7 -15.6
Dogu Avrupa ve BDT * 197.88 15,892 12.45 +4.5 +11.3 -6.1| -16.5 -10.8 -6.3
Kuzey Afrika 92.90 5,176 17.95 +25.7 +21.6 +3.3 +8.8 +0.9 +7.8
Diger Afrika ulkeleri 0.65 46 14.17 -25.7 +35.2 | -45.0 | +201.6 | +186.1 +5.4
Kuzey Amerika 5.77 46 125.40 -14.2 -17.3 +3.7 | -21.7 -49.1 +53.8
Orta-Giiney Amerika 10.70 1,125 9.51 +52.6 +24.8 | +22.2 | +32.7 +15.4 +15.0
Orta Dogu 6.12 43 140.69 +9.6 +8.9 +0.6 | +11.2 +40.5 -20.9
Diger Asya tlkeleri 1.111.61 103,528 10.74 +50.6 +31.8 | +14.2| +43.7 +8.2 +32.9
Okyanusya 1.69 8 222.76 +84.6 +24.4 | +48.4 | +858.9 -33.4 | +1.3339.8
Farkly 3.91 20 198.42 | +210.8 +191.0 +6.8 | +234.3 | +162.6 +27.3
Top. ihracat 3,344.69 196,495 17.02 +33.7 +28.4 +4.2 | +254 +7.9 +16.2
icinde:

154865 |  130226]  1189] +35.0]  +290| 46

Kaynak: ISTAT verileri
tizerinde Centro Studi
Confindustria Moda

2022'yi iki aya gore ihracat analizi ve UE27 ici ve dig1 ayrintilar:

2022 yili iki aylik ithalat
(2021'deki ayn1 déneme gore degisim %)
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UE27 igi ve dug1 ithalatlar: 2022 6 ay




ATOM MB VE CERIM TEK BIR ENDUSTRIYEL VARLIKTA BIRLESIYOR

AVANTIUM - KAZANMAK ICIN, BIRLIKTE

¢

avantium

A CERIM AND ATOM COMPANY

p ATOM MB ve CERIM, yeni
bir girisimei ve endistriyel gi-
risim  olan AVANTIUM'u
hayata gecirmek icin beceri-
ler, deneyim ve pazar bilgile-
rini  paylasti. AVANTIUM,
ATOM ve CERIM'in %50
hisseye sahip oldugu, Cerim ve
MB'nin (2016 yilinda ATOM
grubu tarafindan satin alinan
Molina e Bianchi) endiistriyel
iceriklerini bir araya getiren bir
sirket.

Iki markanin igbirligi, ayakkab
sektori montaj tekniklerinin
tarihinde 6nemli yer tutan bu
iki sirketin teknik bilgilerinin
bir sentezi ile sonuglanacak.
Olusan sinerji, misteri hiz-

metlerini optimize etmeyi ve
markalarin uluslararasi pazar-
lardaki varligini gliclendirmeyi
de amagliyor.

Cerim Bagkani Anna Mercal-
1i, bu gelisme hakkinda sunlari
soyledi: "Gelecekte kargilagila-
cak zorluklara, diinya ulusla-
raras1 ayakkabi pazarina daha
genis ve daha rekabetci bir
teklifle yanit vermemizi sag-
layacak bir gli¢ ve niyet birligi
ile yanit vermeye karar verdik.
Ve hepsinden 6nemlisi, temel
degerimiz olan insan kaynak-
larin1 korumayi sectik”.
AVANTIUM ayrica, ATOM
ve CERIM'in her zaman bag-
lantili oldugu Vigevano bdlge-

sindeki
kokleri
saglamlasg-
tirma arzusu-
nun da bir ifadesi.

“Bu operasyon, tarihimiz ve
mekanik sektoriindeki tecri-
bemiz dogrultusunda katma
deger yaratmamizi sagladi.
Bununla birlikte, hedeflerimiz
buyik” diye konusan ATOM
Grubu Bagkani  Giovanni
Gaia, “buna tiretimin optimize
edilmesi ve uluslararas: distri-
biitorlere daha genis ve kesin-
likle kusursuz bir portféyiin
garanti edilmesi de dahil” diye
ekledi.

ATOM MB & CERIM merge into a single industrial entity !}F]eTim? ;ll(ngoyl
AVANTIUM - Together to win
) ATOM MB and CERIM are shar- wear sector assembly techniques.  resources, our true asset”.
ing skills, know-how, and market = Such synergy aims to optimize = AVANTIUM also conveys the desire
knowledge to give life to a new customer services and strengthen = to consolidate the roots in the Vige-
entrepreneurial and industrial ven- | the presence of the brands on in- = vano area, to which ATOM and CE-
ture, AVANTIUM. This is a company ternational markets. RIM have always been linked.
owned by ATOM and CERIM with a  Anna Mercalli, President of Cerim, = “This operation enabled us to cre-
50% share both, which brings to- commented on this choice by say-  ate an added value to our history
gether the industrial contents of ing - "We have decided to respond  and our experience in the mechan-
Cerim and MB (Molina e Bianchi, to the future challenges with a ical sector. However, our goals are
which was acquired by the ATOM  union of strengths and intentions  multiple,” said Giovanni Gaia, Presi-
group in 2016]). that will enable us to face the dent of the ATOM Group, “including
These two-brand union will result  world international footwear mar-  the desire to optimize production
in a know-how synthesis of both ket with an even wider and more  and generally to guarantee inter-
companies that have contributed competitive offer. And, above all, national distributors a wider and
October

to writing the history of the foot-

we have chosen to protect human

certainly excellent offer”.

yakin plan

2022
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2022'NINILK YARISINDA iTALYA'DA DERi URUNLERi PAZARI TRENDI

SEKTORUN CIROSU YUZDE 12 BUYUDU

p Centro Studi di Confindust-
ria Moda per Assopellettieri ta-
rafindan  yapilan aragtirmaya
gore, 2022'nin ilk yaris: tim ana
ekonomik degiskenlerde pozi-
tif rakamlarla kapanarak pande-
mi sonrast konsolidasyonun de-
vam ettigine isaret ediyor. An-
cak, ozellikle ihracat tarafinda,
2019 yilimi deger bazinda %4.4
olan seviyelerle tartismasiz sekil-
de olumlu olan bu verilerin arka-
sinda, sirketler arasindaki egist-
siz durum dikkat ¢ekiyor. Ulus-
lararas: liks markalarin yanin-
da, 6nemli sayida kiiciik sirket

de 6ne cikiyor (bunlarin %801
10'dan az calisana sahip).

Yilin ilk 6 ayinda, Istat sana-
yi tretim endeksi 2021 yilinin
ayni donemine gore +%12.4
artis  kaydetti. Ocak-Haziran
2019 doénemine gore hala ol-
dukea dustik (%-11.6) bir sevi-
ye. Kisitlayict 6nlemler nedeniy-
le 2020'nin ilk yarisindaki ¢6-
kiigten (-%44,9) ve gecen yilki
toparlanmadan (+%42,7) son-
ra, "normal" aktivite seviyelerine
dogru bir adim daha atilds.

Bu egilim, 2022'nin ilk yarisin-
da (Nisanda yapilan tahmin-

den birka¢ puan daha dustik se-
kilde) ciroda +%15'lik bir orta-
lama trend artigin1 kaydeden, il-
gili deri Uriinleri isletmelerinden
bir 6rneklem ile yapilan Confin-
dustria Moda anketinde de dog-
rulandi. Sirketlerin ¢ogu (gori-
stlenlerin %59'u) ikinci ¢eyrek-
te bilylime yagamis olsa da, bir-
cogu pandemi sirasinda maruz
kaldig: kayiplar1 hentz denge-
lemis degil. Goristlen deri egya
isletmelerinin yarisi, Ocak-Ha-
ziran 2019 dénemine gore daha
dugiik gelir beyan etti (goz ardi
edilemez bir rakam olarak kati-
limcilarin %23'G i¢in dogru ifa-
de "¢ok daha diisiik"). Uretim ve
cirodaki yeniden baglama sinyal-
leri hem i¢ pazarda hem de daha
ciddi sekilde dig pazarda kayde-
dilen olumlu talep dinamikleri
sayesinde oldu.

Uriin kategorisine gore yapilan
analiz, hem deri tiriinler (2021'in
ilk 5 ayinda deger olarak +%18,6,
ancak ¢ yil onceki seviyelerin
hala altinda, -%6) hem de bas-
ka malzeme tiirleri igin (%+14.6
artig) dis satiglarda cift haneli ar-
tiglar gosteriyor

Kemerler (+%13) ve “bavullar

The leather goods market trend 1n Italy in the first half of 2022

The turnover of the sector grew by 12%

P According to a study by Centro
Studi di Confindustria Moda per As-
sopellettieri, the first half of 2022
closed with positive figures in
all the main economic variables,
marking the continuation of post-
pandemic consolidation. Behind
the indisputably favourable aver-
age data - especially on the export
side, which exceeded the levels
of 2019 by 4.4% in value - lies,
however, a very uneven situation
among the companies in the sec-
tor, which — alongside the large in-
ternational luxury brands — counts
a large number of significantly
smaller companies (80% of the to-

tal has less than 10 employees). In
the first 6 months of the year, the
Istat index of industrial production
recorded a +12.4% over the same
period of 2021, which still remains
considerably below compared to
the period January-June 2019
(-11.6%). After the collapse of the
first half of 2020 caused by the
restrictive measures (-44.9%) and
the rebound of last year (+42.7%),
there was another step towards
"normal” activity levels.

This trend was also confirmed in
the Confindustria Moda survey per-
formed on a sample of associated
leather goods businesses, where

— in the first half of 2022 — an av-
erage trend growth in turnover of
+15% (a couple of points lower than
the forecast carried out in April],
was found. Although the major-
ity of companies also experienced
growth in the second quarter [59%
of interviewees], many are the
businesses that have not yet bal-
anced the losses incurred during
the pandemic. Half of the leather
goods businesses interviewed, in
fact, declared revenues still lower
than those of the period January-
June 2019 (which are even "much
lower" for a not negligible 23% of
the panel]. The restart of produc-



ve seyahat trtinleri” kalemle-
ri (+%9,4) ise daha dugik iyiles-
meler gosteriyor; ikinci katego-
ride deri urtinlerde daralma soz
konusu (-14%).

Yabanci pazarda, yilin ilk 5 ay
i¢in meveut olan en son Istat ve-
rilerine gore, deri esya ihraca-
t1 (2021 nihai dengesinde elde
edilen +%21.7'den sonra), (ye-
niden ihracat dahil) yaklagik 4,5
milyar avroya ulasti. Ocak-Ma-
yis 2021 dénemine goére +%17,3
artigla, 27,1 milyon KG (+%7) ve
KG bagina ortalama fiyat 165,17
avro (+99,7). Thracat bolgelerin-
de, mevecut doviz kurundan daha
fazla yararlanacak olan Kuzey
Amerika pazarlar1 ve ozellikle
tst diizey Uriin segmenti saye-
sinde (ortalama fiyat +%42 artt1)
deger acisindan dordiinct hedef
olan ABD (Ocak-Mayis 2021
dénemine gore +%67 artig kay-
detti) ve (KG'de +%66 ile) de-
ger bazinda +%81 oraninda ar-
tigla sirlamada on tglinci olan
Kanada 6ne ¢ikiyor.

Uzak Dogu'da durum karma-
stk (bitiinde +%23 deger artigt);
Guney Kore (+%42,6), Japonya
(+%27,3) ve Tayvan (+63,1%) is-
tikrarli bir biiyime yagadi. Hong
Kong ise dustste (%-9,6).

Ik 3 ayda Nisan-Mayis iki ay-

tion and turnover were determined
by positive demand dynamics,
both on the domestic market and,
above all, on the foreign ones.

The analysis by product category
shows double-digit increases
in foreign sales, both for leather
goods [(+18.6% in value over the
first 5 months of 2021, but still be-
low the levels of three years ago,
-6%), and other material types (in-
creased by +14.6%).

Bags are by far the best-selling
product (they cover more than
2/3rd in value of outgoing flows in
the analysed period] and show an
increase of +20.2%; small leather
goods [wallets, purses, key rings,
and pocket or handbag items] fol-

2022’'NiN ILK 5 AYINDA ITALYAN DERI ESYA TICARET BORSASI
onceki iki yillik donemin ayni1 dénemi ile kargilagtirma
ve Ocak-Mayis 2019 pandemi 6ncesi seviyeleri ile

THRACAT Deger Miktar Ortalama fiyat
(Milyon Avro) | (Milyon KG) AVR/KGy
2019un ilk 5 ay1 27.4 156.56
2020’nin ilk 5 ay1 2,803.73 19.3 145.26
2021nin ilk 5 ay1 3,821.09 25.4 150.56

2022nin ilk 5 ay1 4,483.32 27.1 165.17

2021'den 2022‘ye % RMD 17.3% 7.0% 9.7%
2019'dan 20224ye %RMD 4.4% -1.0% 5.5%
ITHALAT Deger Miktar Ortalama fiyat
(Milyon Avro) | (Milyon KG) AVR/KGy
2019un ilk 5 ay1 1,292.89 57.3 22.57
2020'nin ilk 5 ay1 1,000.63 46.8 21.37
2027nin ilk 5 ay1 1,060.74 41.0 25.88

2022’nin ilk 5 ay1

2021'den 2022‘ye % RMD 38.2% 53.4 -9.9%
2019'dan 2022Aye %RMD 13.4% 9.7% 3.4%
. X Milyon avro déviz
TICARET DENGESI Deger _
(Milyon Avro) 5000 - THRACAT
ITHALAT

2019un ilk 5 ay1 3,001.61 4000
2020’nin ilk 5 ay1 1,803.10 3000
2021’nin ilk 5 ay1 2,760.35 2000
2022'nin ilk 5 ay1 3,016.95 1000
2021'den 2022‘ye % RMD 9.3% o
2019'dan 2022Aye % RMD 0.5% oun 2

2020'un  2021’un  2022'un

5ay1

5ay1

Kaynak: ISTAT verileri tizerinde Centro Studi Confindustria Moda

low at a distance, with a share of
around 16% [(and growth in line
with the overall export average,
+17%]. Belts (+13%] and the “suit-
cases and travel products” items
(+9.4%], on the other hand, show
lower recoveries; the latter, moreo-
ver, show even a contraction for
leather-made products (-14%).

On the foreign side, according to
the latest Istat data available for
the first 5 months of the year, the
export of leather goods (after the
+21.7% achieved in the final bal-
ance of 2021], reached almost 4.5
billion euro (re-exports included),
with a +17.3% over the period Jan-
uary-May 2021, for 271 million K6
(+7%] and an average price per KG

of 165.17 euro (+9.7%). Regarding
the outlet areas, the North Ameri-
can markets, destined to benefit
even more from the current ex-
change rate, stand out: the USA -
fourth destination in value - record-
ed an increase of +67% over the
period January-May 2021, thanks,
above all, to the high-end product
range (average price increased
by +42%); Canada (thirteenth in
the ranking] even a +81% in value
[with a +66% in KG).

Mixed situation in the Far East [an
overall +23% in value]; a steady
growth for South Korea (+42.6%),
Japan (+273%), and Taiwan
(+63.1%). Hong Kong, on the other
hand, was down (-9.6%).
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O© pazarlar

lik dénemine gore +%25 oranin-
da biiylimeden sonra bir gerile-
me yagayan Cin (beklenen) cid-
di yavaglamayi yagads (ilk 5 aylik
kiimiilatif rakami miitevazi bir +
%3 seviyesine getiren -%26,3).
Bunun nedeni yeni pandemi
dalgasi ile gelecek salginlar: en-
gellemek icin birgok 6nemli se-
hirde uygulanan karantinalar.

Birlesik Arap Emirlikleri olduk-

¢a iyi bir performans sergiledi

(+%90 deger). Birlesik Krallik,
Brexit sonrasi ¢okugiin ardindan
(+%43) yeniden sahaya ¢ikt, an-
cak toparlanma 2019 rakamlari-
na (deger olarak -%30 ve mik-
tar olarak -950) ¢ok uzak kald:.
AB dis1 pazarlara benzer yiizde-
lerle genel olarak biytyen, an-
cak bunlarin aksine, hem deger
hem de KG olarak zaten pan-
demi dncesi seviyelerin oldukea
tizerinde yer almakta olan Avru-

THRACAT: URUNLERIN TOPLAM DEGER UZERINDEN INSIDANSI, 2022’'NiN iLK 5 AYI

fore
mar

Cantalar
67.2%

Kigik deri
esyalar
16.2%

Kemerler

6.4%
Diger deri isleri
1.7%

Klasorler/Evrak Cantalar:

,/ 2.4%
Valizler ve seyahat
esyalar

6.1%

Kaynak: ISTAT verileri tizerinde Centro Studi Confindustria Moda

round
et

Strong (and expected] slowdown
for China, which after +25% in the
first 3 months, in the two-month
period April-May suffered a set-
back (-26.3%, which brought the
first 5-month cumulative figure to
a modest +3%]) due to the confine-
ments implemented in several im-
portant cities to hold the outbreaks
of the new pandemic wave back.
The United Arab Emirates per-
formed quite well (+90% in value).
The United Kingdom restarted, af-
ter the post-Brexit collapse (+43%),
but remained very far (-30% in
value and -50% in quantity) from
2019.

Among the European Union coun-
tries (+16.9% in value] - which

grew overall with percentages
similar to non-EU markets but, un-
like these, already well above the
pre-pandemic levels both in value
andin KG - exports to France (+20%
over last year, and +48% over
2019], upon which brands’ compo-
nent outsourcing is relevant, and
Germany were strengthen. These
countries are the second and sev-
enth destinations in terms of value,
respectively, but firmly in the first
two places of the ranking by vol-
umes, where together cover more
than 30% of the total.

The worst trends are obviously
recorded by Russia — which fell to
16th place among the main des-
tinations by value — and Ukraine

pa Birligi tilkeleri arasinda (de-
ger olarak +%16,9) - Fransa'ya
(gegen yila gore +% 20 ve 2019'a
gore +%48) ve Almanya’ya olan
ihracat gtiglendi. Bu tlkeler, de-
ger agisindan sirastyla ikinci ve
yedinci adresler, ancak hacim
agisindan ilk iki siray1 tutarken
tiim hacmin %30'undan fazlasi-
n1 karsiliyorlar.

En koti egilimler elbette, deger
bakimindan ana destinasyonlar
arasinda 16. siraya disen Rus-
ya ve 57. swraya disen Ukray-
nada: Ilk 5 ayda sirasiyla -9624
ve -%52.4 deger kayba.
Markalarin  geleneksel lojistik
dagilim yeri olan Isvigre i¢in ise
degisiklik s6z konusu: deger ba-
zinda Ocak Mayis 2021 done-
minde -%7.3 dusts.

Yilin ilk 5 ayinda, ithalat, gegen
yilin ayni dénemine gore deger
olarak +%38,2 ve miktar olarak
+9%53,4 ile (degerde +%86 ve
KG'de +%65 ile toplam hacim-
de %52 insidans ile) Cin'in bagi-
n1 ¢ektigi oldukea biiyiik bir sig-
rama kaydetti. Deri Griinler, ge-
len miktarlar i¢cinde marjinal bir
paya sahip (ithal edilen KG'nin
%11,3"1). 4

(57th place); -24% and -52.4% in
value, respectively in the first 5
months.

A different matter, on the other
hand, for Switzerland, the brands’
traditional logistic  distribution,
which shows a -73% in value over
the period January-May 2021.

In the first 5 months of the year,
imports showed quite a leap
recording +38.2% in value and
+53.4% in quantity over the same
period last year, driven by China
(+86% in value and +65% in KG —
the first supplier with an incidence
of 52% on the total volume). Leath-
er products cover a marginal share
of the incoming quantities (11.3%
of imported KG).
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APLF DUBAI (30 MART - INISAN 2022)

KAZANAN BIR SECIM

p Dubai'nin Burj Khalifa'sinin
golgesinde, 20.000 metrekare-
lik bir alana yayilmig 460 kati-
limcisiyla APLF, 6ngorilmesi
mimkin olsa da hafife alin-
mayacak bir basari elde etti.
Hem Covid-19 pandemisi ne-
deniyle uluslararasi fuar sah-
nesine verilen iki yillik zorunlu
aranin ardindan hem de Hong
Kong ile tim anakara Cine
olan kisitlamalarla birlikte,

gegici olarak Dubai’ye taginan
geleneksel APLE Materials+
and Fashion Access bulusma-
s1, yine dlinyanin her yerinden
cok sayida katilimery: kendine
cekmeyi bagardi. Katilimeilar
normale dénme konusunda
hevesliydiler, elbette Mart
2020den sonra normalden
soz etmek biraz zor. Yiksek
katilimer sayisiyla 6ne ¢ikan
dericilik endustrisi, Cin ve

APLF Dubai (30" March — 1** April, 2022)
A winning choice

P In the shadow of Dubai's Burj
Khalifa, APLF, with its 460 exhibi-
tors spread over a 20,000 square
meter area, achieved a success
that was predictable, but not ta-
ken for granted. After two years
of forced absence from the inter-
national exhibition stage due to
the Covid-19 pandemic, as well as
the consequent strict restrictions
of Hong Kong and all mainland
China, the traditional appointment
with APLF, Materials+ and Fashion
Access — which has moved tempo-
rarily to Dubai — has seen plenty of
operators from all over the world,

eager to return to normal, althou-
gh one can hardly speak of nor-
mality starting from March 2020.
The tanning industry, whose pre-
sence was significantly high, has
felt the decline in operators from
China and some areas of the Far-
East. An already known situation
which was obviously taken into
account. APLF Dubai, however,
along with many Western opera-
tors, has seen a good number of
buyers from Pakistan, India, and
Iran. An important area of made
in Italy technology, producers of
materials and components, and

Uzak Asya’nin kimi bolgele-
rinden gelen isletmecilerdeki
diististi goz oniine seriyordu.
Elbette beklenen bir durum-
du bu. Ancak APLF Dubai,
bir¢ok Batili isletmenin yani
sira Pakistan, Hindistan ve
Iran'dan da ¢ok sayida alici-
y1 kendine ¢ekmeyi bagardi.
Italyan Mali teknoloji, mal-
zeme, bilesen ve nihai Uriin
treticileri icin 6nemli bolgeler.
Rakamlarla fuar, 35 tlkeden
katilimer ve 88 ilkeyi temsil
eden yaklagik 6.000 ziyaret-
¢i ile kayda gecti. Bir sonraki
APLF Mart 2023'te yapilacak,
ancak bu arada, bu yil 19-21
Ekim tarihleri arasinda Ban-
gkok'ta yapilacak olan APLF
ASEAN'in sonucu da merakla
bekleniyor. 4

finished products added to the
offer panorama, which, as already
mentioned, had a significant pre-
sence in the international tanning
industry. The fair in numbers is
summarized with the presence of
exhibitors from 35 countries and
about 6,000 visitors representing
88 countries. The next edition of
APLF will be held in March 2023,
but in the meantime the outcome
of APLF ASEAN — which will be held
in Bangkok from 19 to 21 October
this year — has to be seen.



SIMAC TANNING TECH 2022 - KACINILMAZ BASARI

TEKNOLOJI MERCEK ALTINDA

p Simac Tanning Tech 2022 fu-
arinin sonuncusu 14 - 16 Eylil
tarihleri arasinda, katilimcilarin
ve ziyaretgilerin memnuniyetiy-
le sona erdi.

Hem Italyan hem de yabana
makine sektori icin faydali ve
ayakkabi, deri trtn ve dericilik
sektorleri i¢in mekanik alanda
uluslararast liderligini kanitla-
yan olaganisti bir fuar gercek-
lesti (gosterilen teknolojilerin
¢ogu ayni zamanda otomotiv ve
mobilya sektdrlerinin kullanimi
icin de uygundu). Bu bagariys,
hem fuari ziyaret etmek iste-
diklerini teyit eden italyan ve
yabanci operatérlerin kayit sa-
yisindan hem de sergi alanlarini
rezerve eden katilimcr rakamla-

rindan okumak zaten miimkiin-

di: 13.000 metrekare bir alana
yayilmis tam 280 sirket. Cin
gibi kimi hikimetlerin pan-
demi konusundaki ¢ekinceleri-
nin tamamen geride kalmamig
oldugu disgtiniliince bunlarin
¢ok 6nemli sayilar oldugu anla-
stlacaktir. Simac Tanning Tech,

Simac Tanning Tech 2022 — foregone success

Technology under the spotlight

p Simac Tanning Tech 2022 (Sep-
tember 14/16] has closed its last
edition recording general satisfac-
tion of exhibitors and visitors.

This was an extraordinary exhibi-
tion, which was beneficial to the
Italian and foreign mechanical
sector, and proved its international
leadership in the mechanical sec-
tor for the footwear, leather goods
and tannery sectors (many of the
showcased technologies are also
suitable for use in the automo-
tive and furniture sectors). This
success was already in the air,
however, both for the number of

registrations of Italian and foreign
operators, who confirmed their in-
terest in visiting the fair, and the
participation of the exhibitors who
had booked the exhibition spaces:
280 companies spread over an
area of 13,000 square meters. A si-
gnificant presence, despite a pan-
demic for which, even today, some
governments have not completely
dropped their reservations, for in-
stance China. The offer panorama
shown through Simac Tanning Tech
highlighted once again that the in-
ternational manufacturers’ trend,
with the Italian industry in the lead,

1talyan endustrisinin 6nderlik
ettigi uluslararas: ireticilerin
egilimlerinin Enduastri 4.0'in
igerikleri dogrultusunda siir-
diirtlebilir ¢6zimler arayisin
hizlandirmak oldugunu bir
kez daha vurguladi. Aragtirma
ve yenilik, strdirilebilirlik ve
cevre, glivenlik ve is diinyasi,
bu ¢ giinlik etkinlige dam-
gasint vuran ortak konulardi.
Bu ayni zamanda giinliik bir

bulusma olan Assomac Talks ve
aragtirmacilarin, Gniversite pro-
fesorlerinin ve moda enddistrisi
uzmanlarinin kargi kargiya gel-
digi ¢esitli yuz ylze tartigma-
lar araciligiyla yapilan network
olanaklar: sayesinde miimkiin

oldu. 4

is to accelerate in the search for su-
stainable solutions in line with the
contents of Industry 4.0. Research
and innovation, sustainability and
environment, safety and the world
of work were the common thread
that featured this three-day event.
This was also possible thanks to
the networking moments created
through the daily appointment,
Assomac Talks and the various in-
person debates, in which resear-
chers, university professors, and
fashion industry experts faced
each other.
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LINEAPELLE 100 - ZIYARETGILERIN %73‘UNDEN FAZLASI YURT DISINDAN GELDI

ILERIYE DONUK BIR FUAR

3 1yi bir trend ve 6nemli rakam-
larla kapanan Lineapelle 100,
ayakkabi, deri esya ve liks moda
endistrisi  evreninde  temel
uluslararas: fuar oldugunu bir
kez daha kanitladi. Ug giinlitk
etkinlikte (20-22 Eylil 2022),
cesitli sektorlerin en onemli
firmalar1 tarafindan deri, mal-
zeme, parga ve aksesuarlarin en
iyileri sergilendi.

Fuara 109 ulkeden 1.134 ka-
tihma ile ¢ok sayida ziyaret-
¢i katildi. Ozellikle Amerika
Birlesik Devletleri, Hindistan,
Meksika, Turkiye ve Fransa'dan
Birlesik Krallik'a, Portekiz'den
Ispanya'ya kadar baglica Avru-
pa pazarlarindan operatérlerde
onemli bir biylime kaydedildi.
Ziyaretgilerin yagindaki genel
dists de oldukga ilgingti: daha
geng, daha motive ve hepsin-
den onemlisi, yetkin alicilar
ve profesyoneller. Etkinlikte
sergilenen trtnlerin yenilikgi-
liginin altin1 ¢izen 6nemli bir
isaret bu.

LINEAPELLE CEOQO'su Ful-
via Bacchi, "Gegmiste oldugu
gibi dinyanin her yerinden
gelen ilgili ve kararli isletme-
cilerin katilimi ve bolca icerik
ve perspektifile, gtizel, canli bir

fuar oldu. Katilimcilar LINE-

Lineapelle 100 — More than 73% of visitors came from abroad

An exhibition looking ahead

D Featuring a good trend and regi-
stering substantial figures, Linea-
pelle 100 proved to be the main
international fair dedicated to the
universe of footwear, leather goods,
and the overall luxury fashion indu-
stry. During this three-day event
(20 to 22 September, 2022), the
best in terms of leather, materials,
components and accessories were
showcased by the most represen-
tative companies of the various
sectors.

The fair featured 1,134 exhibitors
and a large number of visitors
from 109 countries. In particular,

an important growth in operators
from the United States, India, Mexi-
co, Turkey, and the main European
markets, from France to the United
Kingdom, from Portugal to Spain,
was recorded. Quite interesting ap-
peared a general lowering of the vi-
sitors’ age: younger, motivated and,
above all, competent buyers and
professionals. This is an important
sign that underlines the innovative
products displayed at this event.

‘It has been a beautiful, lively fair,
with plenty of contents and per-
spectives,” commented Fulvia Bac-
chi, CEO of LINEAPELLE, “with pavi-

lions attended — from the very be-
ginning — by a crowd of interested,
convinced operators, coming, as in
the past, from all over the world, and
exhibitors who have shown us all
their satisfaction for the LINEAPEL-
LE 100’s positive outcome.”

‘It has been a reassuring outcome
for the entire supply chain,” reite-
rates Gianni Russo, President of
LINEAPELLE, “especially because
the situation in which we operate
creates enormous concerns and
challenges, starting with the expo-
nential increases in power costs,
which are beyond the operators’



APELLE 100%in olumlu sonu-

cundan duyduklari memnuni-
yeti ifade ettiler." diye konustu.
LINEAPELLE Bagkani Gi-
anni Russo, "Tiim tedarik zin-
ciri i¢in given verici bir sonug
oldu," diye yineledi, "6zellikle
faaliyet gosterdigimiz duru-
mun, operatdrlerin  kontroli
disinda, enerji maliyetlerindeki
yuksek artiglardan baglayarak,
olaganiisti endiseler ve zorluk-
lar icerdigi goz 6niinde bulun-
duruldugunda. Bu kogullarda
LINEAPELLE 100, kendisini
etkin bir yeniden baglangi¢ yeri
olarak konumlandirarak tim
sektorin canliligini vurgulad: .
LINEAPELLEnin  ytziinci
yilint kutlamak i¢in sectigi pro-
jeler oldukea bagarili oldu.

control. LINEAPELLE 100, however,
highlighted the great vitality of the
whole sector, placing itself as the
moment of effective restart ".

The many projects chosen by LINEA-
PELLE to celebrate its hundredth
edition have been quite successful.
The ‘Trend Areas’ with their ‘Mondi
Possibili” (“Possible Worlds”, refe-
rence mood of the autumn/winter
2023/24 trends] celebrated a re-
turn to brightness and luminous
finishes, getting also into a new di-
mension: the virtual and interactive
one of the Metaverse.

An event promoted by UNIC - Con-
cerie Italiane, The Beauty of the
Italian Tanning Industry, debuted
at LINEAPELLE. This is a project

'Mondi Possibili' ile "Trend
Alanlari' (“Olas:  Dinyalar”,
sonbahar/kig 2023/24 trendle-
rinin referans havasi) parlakli-
ga ve aydinlik cilalara donist
kutlarken, ayn: zamanda yeni
bir boyuta da kavustu: sanal ve
etkilesimli boyut Metaverse.

UNIC tarafindan desteklenen
bir etkinlik olan 1talyan De-
ricilik Endustrisinin  Gozdesi
Concerie Italiane de LINEA-
PELLE'de tanitildi. Bu, 1ta1yar1
derisinin tarihi ile yenilik¢i da-
iresel kusursuzlugunu yeni bir
yerden anlatmayi amaglayan bir
proje. Yesil Tiyatro konugmalari
surdirtlebilirlik konusuna ve
Leatherverse kavramsal bahge-
sinin duyusal 6nerilerine farkh
yerlerden egilme olanag: sun-

that aims to tell the historical and
innovative circular excellence of
Italian leather with a new narrative
dimension. The Green Theater talks
explored the sustainability topic
and the sensory suggestions of the
Leatherverse conceptual garden
from various points of view. Worth
mentioning are also the works exhi-
bited in the LINEAPELLE Art space
and the space reserved for the re-
sults of training projects conducted
in collaboration with London College
of Fashion - UAL, IUAV - Universita
di Venezia, Universita degli Studi
della Campania — Luigi Vanvitelli,
and Tokyo Leather Fair. Excellent
feedback also for the third edition of
Mipel Lab, the Italian leather goods

du. London College of Fashion
- UAL, IUAV - Universita di
Venezia, Universita degli Studi
della Campania — Luigi Van-
vitelli ve Tokyo Deri Fuar: ile
ortak yiritilen egitim projele-
rinin sonuglar: i¢in ayrilan alan
LINEAPELLE Sanat alaninda
sergilenen eserler de dikkate de-
gerdi.

LINEAPELLE ile sinerji igin-
de Assopellettieri tarafindan or-
ganize edilen jtalyan deri trin-
leri dis kaynak mikemmellik
merkezi Mipel Lab'in tiglincisii
de ¢ok iyi tepkiler aldi. Asso-
pellettieri'nin Bagkan: Franco
Gabbrielli, "Agiklanan is yap-
ma hedefine ek olarak, katilan
13 sirketin network yapmasina,
sektortin ihtiyaglarini tartigma-
sina ve Mipel Lab'mn yakinda
gelismesine yardimer olacak bu
yeni gercekligin otesinde yeni
girisimler ortaya ¢ikarmasina
olanak tantyan 3 giinlik etkinli-
gin sonuglarindan ¢ok memnu-
nuz. " diye konugtu. "Bir sistem
yaratarak diinyaya 1ta1yan Mals
kusursuzlugun sesini duyurma
yoniinde ortak bir amaca sahip
bir ortaklik olan LINEAPEL-
LE ile kurulan bu ytiksek pro-

filli ortakliga minnettarim. " ¢

outsourcing hub of excellence orga-
nized by Assopellettieri, in synergy
with LINEAPELLE. "We are very sati-
sfied with the results of this 3-day
event which, in addition to the de-
clared goal of doing business, allo-
wed the 13 attending companies to
network, discuss the needs of the
sector and bring out new initiatives
— beyond the immersive reality just
presented — that will soon help Mi-
pel Lab to evolve,” declares Franco
Gabbrielli, President of Assopellet-
tieri. "I appreciate this high-profile
partnership with LINEAPELLE, a
partnership that has always had a
common goal of creating a system
and giving voice to the Made in Italy
excellence "
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SHOES AND LEATHER DESIGNER
MILANO

= Erkek ve kadin ayakkabs, canta ve moda
aksesuarlar: tasarimi

= Ayakkab: teknisyenligi, sanayilesme ve
kalite kontrolu

= Deride 21 ay 6nceden renk ve cila
gelistirme

* Yeni sunum diizenlerinde grafikle tanitim

Soft and floss

Envrapping suede

= Designer of men and women's shoes, bags and
fashion accessories

= Footwear technician, Product industrialization
and quality control

= Creator of colours and finishes on leather 21
months in advance

= Consequent graphical introduction

of new presentation layouts




Pearl and gold

1961 dogumlu; serbest stilist; erkek ve kadin ayakkabilari, moda aksesuarlar1 ve ardindan
sanayilesme tasarimeisy; tabakhaneler ve kimya endistrileri icin deri tizerine renk ve cila
yaraticist; moda sunumlars i¢in imaj damismani; trend kitaplarinin yaraticist ve moda
trendleri tizerine konusmaci. 19?2 yilinda ailesinin ayakkabi firmasinda ¢aligmaya basladi
ve burada ayakkabinin yaratict vd&éé(mk kismiyla ilgilendi. ol -

>.

Patend and soft

Born in 1961; freelance stylist; designer of men and women's shoes, fashion accessories, and subsequent
industrialization; creator of colours and finishes on leather for tanneries and chemical industries; image consultant
for fashion presentations; creator of trend books and speaker on fashion trends. In 1982 he started working in the
family shoe company, where he took care of the creative and technical part of the shoe.



Winter Garden
N ARS SUTORIA'dan 1983 yilinda "Stylist

Pattern Maker" olarak mezun oldu.

1994 yilinda uluslararas: tine sahip ayakkab:
fabrikalar1 ve stilistleriyle isbirligi yapmaya
bagladi. Kimi isimler: “Andrea Pfister”; “Donna

Karan”; “Bruno Magli”; "Mario Giordano";

“Giovanni Fabiani”; "Vivien Lee"; ve “Varo
. 2
Mariani”.

1987'de renk vyaraticisi olarak en onemli
kimyasal ve tabaklama firmalariyla isbirligine
basladi. Sezondan 24 ay 6nce trend kitaplarinin
olugturulmas icin igbirlikleri yapts.
Deri modas: alaninda, rengin yaratilmasindan
bitmis triine kadar 360° kiresel danigmanlik
: yapmaktadur.
~~~~~ . ' Kendisi hakkinda soyle diyor: Onlan
’ % uygulanabilir ve pazarlanabilir kilmak igin
fikirleri sekillendiriyorum.

Bronze metallic

Graduated from ARS SUTORIA, in 1983, as a “Stylist Pattern
Maker"

In 1994, he began collaborating with internationally renowned
shoe factories and stylists. Just to name a few: "Andrea Pfister”:
“Donna Karan"; "“Bruno Magli”; “Mario Giordano"; “Giovanni
Fabiani”; "Vivien Lee"; and “"Varo Mariani”

In 1987, he began his collaboration, as a creator of colours,
with the most important chemical and tanning companies, for
which he also followed the finishing phase. He collaborated in
the creation of trend books, 24 months ahead of the season.

He provides a 360° global consultancy in the leather
fashion area, from the creation of the colour to the
finished product.

Of himself, he says: | give shape to ideas with the aim of

making them feasible and marketable. Grease and bU.bb].e



MILANO'DA GERGEKLESTIRILEN MODA FUARINA 35.470 ISLETMECI KATILDI

JAPON ALICILARIN GERI DONUSU

}1yimserlik, dinamizm ve ileri-
ye bakma istegi: (Mart 2022’ye
kiyasla +9%20 artigla) 35.470
isletmecinin katilimi ile Fiera
Milano-Rho'da  gergeklesen
modaya etkinliklerinde payla-
silan ortak duygu coskuydu.

Uluslararast  ayakkabi fuar
MICAM Milano; deri esyalara
ve moda aksesuarlarina yonelik
uluslararas: fuar Mipel; Con-
findustria Moda galaksisinin
bir pargas: olan Haute-a-Por-
ter fuari TheOneMilano; ve
miicevher ve moda aksesuarla-
rinda Ust dizey kaliteye adan-

mis bir bulugsma olan HOMI

Fashion & Jewels Fuari nere-
deyse ayni anda yapildi. Etkin-
likler en yiiksek profilli yabanci
alicilar1 cezbederek bu tir et-
kinliklerin bagarisi-
nin altin1 ¢izdi.

Diinyanin dért bir
yanindan profesyo-
neller stantlari zi-
yaret etti; Ozellikle
Ispanya, Fransa ve
Almanya'dan  ge-
len  ziyaretgilerin
ilgisi ¢ok yogundu.
Amerika  Birlesik
Devletleri ve Kana-

da'dan alicilar dik-

kat ¢ekerken o6zellikle Japon-
ya'dan alicilarin geri dontst
memnuniyet yaratti.

Yogun katilim sayesinde, is
dinyasindaki bu bulugmalar,
icinden gectigimiz biyik be-
lirsizlik déneminde bile, pazar
firsatlar: hakkinda olumlu tar-
tismalarin yapilmasini sagladi.
Diinyada takdir géren Made in
Italy kalitesi icin ayrilan genis
alanlar; giderek daha sorumlu
bir tedarik zinciri i¢in strdi-
rilebilirlik projeleri; geng ye-
teneklere deger vermeyi amag-
layan girisimler; ve uluslararas:
markalarin gii¢lii temsili, stilin
gelecegini 6ngodren yaraticilik,
yeni trendler ve biraz da cazibe
ile canlandirilan fuarlarin 6nce

¢tkan 6zellikleri oldu. 4

A number of 35,470 operators atttended the fashion exhibitions held in Milan
The comeback of Japanese buyers

» Optimism, dynamism and wish
to look forward: enthusiasm was
the common feeling shared by the
35,470 professional operators and
the events dedicated to fashion
that took place these days at Fiera
Milano-Rho (+20% compared to the
March 2022 edition).

MICAM Milano, International foot-
wear exhibition; Mipel, international
exhibition dedicated to leather
goods and fashion accessories;
TheOneMilano, Haute-a-Porter exhi-
bition — which are part of the Con-
findustria Moda galaxy; and HOMI
Fashion & Jewels Exhibition, the ap-

pointment dedicated to excellence
of bijou, jewelry, and fashion acces-
sories, were held almost simultane-
ously and attracted foreign buyers
of highest profile, marking the suc-
cess of such events.

Professionals from all over the world
visited the stands; in particular, an
excellent presence of visitors from
Spain, France, and Germany was re-
corded. Also good was the presence
of buyers from the United States
and Canada, and particularly appre-
ciated was the comeback of buyers
from Japan.

Thanks to the rich attendance,

business moments turned to op-
portunities for positive discussion
on market opportunities, even in a
period of great uncertainty such as
the current one. Plenty of space for
the quality of Made in Italy appreci-
ated abroad; sustainability projects
foran increasingly responsible sup-
ply chain; initiatives aimed at giving
value to young talents; and strong
representation  of international
brands have characterized the of-
fer of the trade fairs that have been
animated by creativity, new trends
and a pinch of glam, anticipating
the future of style.

yakin plan
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PrODOTTI ALFA

BONDED LEATHER

foreground
materials

PRODOTTIALFA ARASTIRMAYA GUVENiYOR

CORIUM® - YENINESIL BIR MALZEME

p PRODOTTI ALFA tarafin-

dan sunulan en son malzeme

serisi, Corium® markasini ige-
riyor. Hem stil hem de teknik
ozellikler acgisindan benzersiz
ozellikler sunan salpa deri Co-
rium® esneklik, yirtilma direnci,
tutarlilik, dayaniklilik ve sinirh
islem atif1 gibi avantajlara sa-
hip.

Corium® ayrica, 'Global Re-
cycled Standard' sertifikasini
ve strdirilebilir malzeme yel-
pazesinin tim haklarini elinde
bulunduruyor. Gliniimiizde, ti-

keticiden ureticiye kadar herkes
cevresel strdirilebilirligin bir
parcast; en seckin firmalar ise
bu alanda bir katkida bulunma
dirtistind en ¢ok hissedenler.

Onlarin ihtiyaglarini her zaman
6zenli bir sekilde kargilayan
PRODOTTI ALFA, dericilik,
ayakkabz, cilt, mobilya ve giyim
gibi farkli sektorlerde ¢aligan ve
treten firmalar i¢in en iyi mu-

hatap.
Sirket bu roli, yeni Urlin ge-
ligtirme konusundaki tutarh

yatirimlari ve her zaman yeni

PRODOTTI ALFA relies on Research
Corium® - A next-generation material

) The latest line of materials intro-
duced by PRODOTTI ALFA feature
the Corium® brand. This is bonded
leather that delivers unique cha-
racteristics both in terms of style
and technical features: elasticity,
tear resistance, consistency, du-
rability, and limited processing
waste.

Furthermore, Corium® is ‘Global
Recycled Standard’ certified and
belongs with full rights to the range
of sustainable materials.

Today, everyone is involved in the
environmental sustainability, from
the consumer to the producer; in

particular, the first feeling the urge
to contribute on this issue are the
most renowned companies.
Careful interpreter of their needs,
PRODOTTI ALFA is the best interlo-
cutor of those who work and pro-
duce in different sectors: leather
goods, footwear, bookbinding, fur-
niture, and clothing.

The company conquered this role
thanks to consistent investments
in new products development and
close collaboration with busines-
ses, always seeking for new ma-
terials.

In 2015, inordertomeetcompanies’

malzemeler arayan isletmelerle
olan yakin isbirligi sayesinde
kazandi.

PRODOTTI ALFA 2015 yi-
linda, sirketlerin ihtiyaglarin
karsilamak icin, klasik derinin
tipik 6zelligi olan yiiksek teknik
performansi isleme kolaylig: ile
birlegtiren ve bu sayede fark-
L1 bitigler (kesim, dikim, kenar
renklendirme, yiizey rotuglari)
ve baskiya tabi tutulabilir olan
Corium® malzemesini tanitti.

Sirketin  yenilikleri arasinda,
hem geleneksel seri hem de
Corium® marka serisine yone-
lik yeni bitisler ve teknik 6zel-
likler var - leke tutmaz islem,
kadifemsi dokunus, p=y.s
sirtinmeye  kargt (=] %
yiksek direng, tam o
ve doygun renkler. 4 [=]#

needs, PRODOTTI ALFA introduced
Corium®, a material that combi-
nes high technical performance
with the simplicity of processing,
typical of classic leather; like this,
in fact, it can be subjected to dif-
ferent finishes (cutting, stitching,
edge coloring, surface retouching]
and printing. Among the novelties
of the company there are also new
finishes and technical features
concerning both the traditional line
and the Corium® brand line - stain-
resistant treatment, velvety hand,
high resistance to friction, full and
saturated colors.



TECNOGI - TARTISMASIZ CEVRE DUYARLILIGI

BiOREL, TALYN VE RELION: SURDURULEBILIRLIGIN

SAMPIYONLAR

p Burun bombesi, fileto ve ayak-
kab: ile deri egya trtnlerinin
guglendirilmesi i¢in kumasg Gre-
timinde lider bir girket olan Te-
cnoGi, cevreye verdigi oOnemi
stirdirirken yeni trtinler gelis-
tirmeye devam ediyor.

Yeni nesil, ¢evre dostu bir burun
bombesi malzemesi olan Tecno-
soft, (yapistirict nokta dagitim
islemi) DOTS teknolojisi ile ya-
pilan yeni bir Guper kumas serisi
ve TecnoGi'nin Ar-Ge bolimi
tarafindan geligtirilen TAG ya-
pstiricilart ile birlikte sirketin en
son Urtinleri arasinda yer aliyor.

Strdarilebilirlik  cephesinde,

TecnoGi — An inborn commitment to the environment !}F]eTim? ;lﬁ)r;c;l
Biorel, Talyn, and Relion: the champions of sustainability

P TecnoGi, a leading company in the friendly Biorel, Talyn, and Relion ma-  installed about ten years ago (it was

production of materials for toe puffs,  terials for toe puffs and counters that | recently enhanced and covers, with

counters, and fabrics for the reinfor- anticipated market needs, should = about 400 kw generated, more than

cement of footwear and leather go- e mentioned. A biodegradable ~ 30% of the company’s power needs),

ods items, continues to develop new  and compostable material, BIOREL ~ and the closed-circuit cooling sy-

products, while keeping highitscare  72G/61, was recently introduced = stem. The water-based product usa-

for the environment. In the BIOREL line. This is a material ~ ge, both in the impregnation and glu-

Tecnosoft, a next-generation, eco- realised with a pure, impurity-free  ing process, significantly reduces

friendly toe puff material, is among  (including the processing additives  the VOC pollution. When it comes to

the company’s latest products, andthe waxused inspinning) cotton  ‘sustainability’, another mandatory

along with a new line of Guper fa-  cloth. TecnoGi boasts an inborn com-  step is the use of recycled mate-

brics, made with DOTS technology  mitment to the environment, which  rial, which stands out for its Global

(an adhesive dot-distribution pro-  not only concerns the products, but  Recycle Standard (GRS) certification.

cess) and TAG adhesives, developed  the whole industrial process. The  On this front, TecnoGi is committed

by the R&D division of TecnoGi. gradually-made investments, in fact,  to the processing and reuse of wa- October

On the sustainability front, the eco-

G TECNOG

BIOREL

BIODEGRADABLE PRODUCTS

S

A

pazarin ihtiyaglarin1  6ngdren
burun bombesi ve filetolar: i¢in
cevre dostu Biorel, Talyn ve Re-
lion malzemeleri 6ne gikiyor. Bi-
yolojik olarak parcalanabilen ve
kompostlagtirilabilen bir mal-
zeme olan BIOREL 72G/61,
BIOREL serisi i¢inde yakin za-
manda tanitilds. Saf, (katkr mad-
deleri ve egirmede kullanilan
balmumu dahil) kirlilik icerme-
yen pamuklu bir bezle tretilen
bir malzeme bu.

TecnoGi, yalnizca triinlere de-
gil, tim endiistriyel stirece dair
tartigmasiz bir ¢evre duyarlili-
gina sahip. Kademeli olarak ya-

start from the photovoltaic system

pilan yatirimlar, aslinda,
yaklagik on yil énce kuru-
lan fotovoltaik sistemden (son
zamanlarda geligtirildi ve treti-
len yaklagik 400 kw ile, sirke-
tin gii¢ ihtiyacinin %30'undan
fazlasint kargilamakta) ve kapa-
Li devre sogutma sisteminden
bagliyor. Hem emprenye hem
de yapigtirma igleminde su bazli
triin kullanimi VOC kirliligini
onemli 6l¢iide azaltir. 'Siirdiirt-
lebilirlik' s6z konusu oldugun-
da, bir diger zorunlu adim, Glo-
bal Geri Dontigim Standard:
(GRS) sertifikasiyla one ¢ikan
geri dontstirilmis malzeme
kullanimudir.

TecnoGi bu cephede de, atik

malzemelerin iglen-
mesine ve yeniden E E
kullanilmasina ken-

[=] g,

dini adamistir. 4

ste material.
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&

G TECNOGI

The art of footwear
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ABITALIA YESIL IMAJINI GUCLENDIRIYOR

p Cevreye gosterilen 6zen ve en
yiksek kalite standardina yo-
nelik kesintisiz bir arayss, deri,
grafik ve bu tiir Grtinlerin kulla-
nildigy diger tim sektorler icin
seritler, kumaglar ve onceden
kesilmis takviye trtinlerin tre-
timinde uzmanlagmis bir sirket
olan Abitalia'nin temel ilkele-
ri olageldi. Cevresel stirdirt-
lebilirlik sertifikast alma stre-
cini baglatan Abitalia, moda ve
ozellikle likstin en biytik tem-
silcileri arasinda yer alan mar-
kalardan olusan mugterilerinin
belirledigi standartlarina uygun
yeni Urtinler gelistirmeye devam
ediyor. Marche bdlgesi merkez-

li sirketin kisa siire 6nce tanitti-
g1 en yenilikei drtinler arasinda,
yeni tek tarafli yapiskan bantlar
ile ¢ift tarafli bantlar dikkat ce-
kiyor.

Bu triinlerin ilki pamuk, naylon
(hafif veya ag1r), naylon-pamuk
karisimi, polyester (hafif veya
yiksek mukavemetli), kagit
(krep veya puriizsiiz), cam ylini
ve dokusuz kumas gibi malze-
meler kullanilarak cesitli lif tir-
lerinde tretiliyor. Cift tarafl
yapiskan bantlar ise geleneksel
dokunmamis kumas, polyester
ve PVC'den tretiliyor. Bantlar
i¢in kullanilan yapistiricilar si-

cak eriyik ya da su bazl, basit

ABITALIA strengthens its green image

veya modifiye akrilikler, dogal
veya sentetik kauguk lateksten
oluguyor.

Takviye kumas yelpazesi son
yillarda Jersey'den ¢ok hafif pa-
muklu kumaglara, teasel ve nay-
lon kumaglara kadar uzanmis
durumda.

Naylon kumas serisi ayrica yir-
tilmaya karst dayanikli mal-
zemeler igeriyor. Takviye ku-
maglar1 logo veya tasarimlar-
la 6zellestirilebilir, yapiskanh
versiyonda ve ter-
mo-yapiskanl ver- Eﬂ
siyonda bir tarafi g=c=gtss
veya her ikisi de
kaplanabilir. 4 E Ve

From tapes to customized reinforcement fabrics

P The key principles of Abitalia - a
company specializing in the pro-
duction of tapes, fabrics and rein-
forcement pre-cut items for the
leather, graphics, and all the other
sectors in which those kinds of
products are used — have always
been the care of the environment
and the consistent search for the
highest quality standards of its
products. Having started the pro-
cess to get environmental sustai-
nability certification, Abitalia ke-
eps developing new products that
comply with the standards set by
clients which are mainly the most

representative brands of fashion
and luxury in particular. Among the
most innovative products recently
introduced by the Marche-based
company, the new line of one-side
adhesive tapes and the double-
sided ones are noteworthy.

The first one is produced using ma-
terials, such as cotton, nylon (light
or heavy), nylon-cotton mix, polye-
ster (light or high-tenacity), paper
(crepe or smooth], glass wool,
and non-woven fabrics in various
types of fibres. The double-sided
adhesive tapes, on the other hand,
are made of traditional non-woven

fabric, polyester, and PVC. The
adhesives used for the tapes are
hot-melt, water-based ones, sim-
ple or modified acrylics, natural or
synthetic rubber latex.

In recent years, the range of rein-
forcement fabrics - ranging now
from Jersey to very light cotton fa-
brics, to teaseled and nylon items.
The line of nylon fabrics also in-
cludes tear-resistant materials.
The reinforcement fabrics can be
customized with logos or designs,
they can be coated on one side or
both, in the adhesive version and
in the thermo-adhesive one.



SURDURGLEBILIR MALZEMELERIN URETIMINE TARIHi BAGLILIK

TEXON, REFURM'T’PIWSAYASU RID

p Ayakkab: sektori igin her
zaman eko-uyumlu ¢6ztimler
sunan yenilik¢i bir sirket olan
Texon, Aralik 2021'de, 1998
gibi erken bir tarihte gelistir-
mis oldugu popiiler triininin
teknik 6zelliklerini daha da ge-
ligtiren yeni nesil stirdtrilebilir
bir malzeme olan Reform 2.0t
piyasaya sundu.

Yiizde 66%: sirdirilebilir kay-
naklardan elde edilen malzeme-
ler kullanilarak tretilen Reform
2.0, ister spor, ister giivenlik veya
eglence amach olsun, her tir
ayakkabi icin yliksek performans
sunar. Reform 2.0'in yapiminda
kullanilan malzemeler arasinda

..;.;‘ ‘

okyanuslardan geri kazanilan
plastik sigeler (iiretilen her milyon
cift ayakkab: icin 500.000'den
fazla sigsenin geri donistiiriilece-
gi tahmin edilmektedir), kesme
isleminden kaynaklanan atiklar
ve diger endiistriyel atik tiirleri
bulunuyor. Ayrica yapistirict ola-
rak kullanilan sicak-eriyik trin
%45 oraninda ¢cam reginesinden
elde edilen biyolojik materyalden
tretiliyor.

Bu malzemenin tretimi, hem
kimyasal-fiziksel ~ yOnlerden,
hem de zamanla aginma agisin-
dan yiiksek teknik standartlar
saglayan ve ayni zamanda es-

neklik ve dayanikhlik arasinda

muikemmel bir denge saglayan
en glincel emprenye ve ekstriiz-
yon islemlerini igerir.
Texon'un Grup Satig Direktort
Bryan Whitfield 6yle konusgtu:
“1998'de piyasaya stirdigiimiiz
bir malzemeyi temel alarak,
performansindan  6din  ver-
meden geri donustirilmis ve
yenilenebilir icerigini artirdik.
Ayakkab: endustrisine yillardir
bildikleri ve giivendikleri bir
bileseni, daha da iyi ekolojik
referanslarla sunmak, musteri-
lerimizin isteklerini .
gerektigi gibi kargi- =l E
O

lamamizi sagladi." 4

A historic commitment to the production of sustainable materials

Texon launches Reform 2.0

P An innovative company always
offering eco-compatible solutions
for the footwear sector, Texon laun-
ched on the market, in December
2021, Reform 2.0, a next-gene-
ration sustainable material that
further enhances the technical
features of its popular product for
counters, already introduced in the
market as early as 1998.

Produced using 66% of material
from sustainable sources, Reform
2.0 delivers high performance for
every type of shoe, whether it is for
sport, safety, or leisure. Among the
materials used for the construc-

tion of Reform 2.0 there are plastic
bottles recovered from the oce-
ans (it is estimated that for every
million pairs of shoes produced,
more than 500,000 bottles will be
recycled), waste from the cutting
process and other types of indu-
strial waste. Furthermore, the hot-
melt product used as an adhesive
is realized using 45% of biological
material from pine resin.

The production of this material invol-
ves the most current impregnation
and extrusion processes, which
ensure high technical standards,
both in terms of chemical-physical

aspects and wear over time, also
providing a perfect balance betwe-
en flexibility and resilience.

Bryan Whitfield, Texon's Group
Sales Director, said: “Building on a
material that we launched in 1998,
we have increased the recycled
and renewable content without
compromising its performance.
Providing the footwear indust-
ry with a component they have
known and trusted for years, but
with even better ecological creden-
tials, has allowed us to deliver an
adequate response to our custo-
mers'requests.”

Texony

materials for life.
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INDUSTRIE CHIMICHE FORESTALI sra

INDUSTRIE CHIMICHE FORESTALI (ICF), SURDURULEBILIR URUN YELPAZESINi GENISLETiYOR

"RICICLI" DOGUYOR

» Industrie Chimiche Foresta-
1i ICF, logosu ile malzemenin
'yesil' oOzelligini agikga ortaya
koyan yeni bir tekstil trtinleri
serisi geligtirdi. Uriinler kata-
logda, ticari marka tescili nihai
onay siirecinde olan “RICICLI”
kelimesiyle yer aliyor.
RICICLI, ana o&zelligi elasti-
kiyet olan burun ponponlari,
konglar ve takviye kumas Ure-
timine olanak saglayan gesitli
liflerden olusan bir kumag ti-
rindn adu.

Bu kumas, sulu dispersiyon-
da lateks ile emprenye edilmis,
daha sonra her iki tarafta yumu-
sak bir politiretan kaplama isle-
mi ile muamele edilmis saf bir
pamuk matrisinden oluguyor.
Urtini benzersiz kilan bir diger

foreground
materials

ozellik, yenilenebilir kaynaklar-
dan elde edilen geri dontgtirtl-
mus dogal tozlarla hazirlantyor
olugu. Bu sayede kimyasal kul-
lanimi azalirken, aksi takdirde
hurda olarak kabul edilecek
malzemelerin yeniden kullani-
mu da saglanmig oluyor.

RICICLI serisi, tistin dizey-
de kaliplanabilirlige, yiiksek
elastikiyet ve olaganistii gekil
tutma ile zamana dayaniklilhik
gibi 6zelliklere sahip. RICIC-
LI'nin performansi, genelde
daha yiiksek yogunluga sahip
olan ve daha fazla miktarda
ham madde gerektiren kompo-
zit tekstil malzemelerininkilerle

kargilagtirilabilir. RICICLI'nin

yapiminda %68 oraninda geri
dontistirilmis pamuk ve pol-
yester elyaf iceren GRS sertifi-
kali destek kullaniliyor.

Ayrica, yenilenebilir kaynaklar-
dan gelen dogal malzemelerden
elde edilen geri donigtirilmus
bilesenler kullanilarak, bitmis
triinde kimyasallarin ve sen-
tetik malzemelerin varliginin
onemli ol¢ide azaltilmasi da
mumkin kilind.

RICICLI, GRS sertifika uzan-
tisina tabidir.

RICICLI, toplam-
da %31 oraninda [m]t5[w]
geri  doniistiirtl- M ApoHE

mis  malzemeye bt

sahiptir. 4 El=wh

Industrie Chimiche Forestali (ICF) expands its range of sustainable products

"Ricicli" is born

) ICF has developed a new line of
textile products whose logo clearly
anticipates the material ‘green’ fea-
ture. In fact, these products appear
in the catalog with the word “RICI-
CLI", a registered trademark with
final approval pending, but alrea-
dy marketable with a registered
symbol. This is a fabric comprising
various fibers that allows the pro-
duction of toe puffs, counters and
reinforcements whose elasticity is
the main feature.

It consists of a pure cotton matrix
impregnated with latex in aqueous
dispersion, then treated with a soft

polyurethane coating process on
both sides. The use of recycled na-
tural powders in its preparation,
deriving from renewable sources, is
the feature that make this product
unique. This choice allows to redu-
ce the use of chemicals and reuse
materials that would otherwise be
considered scrap.

RICICLI features excellent moldabi-
lity, superior elasticity and remar-
kable shape retention and inaltera-
bility over time. The performances
offered by RICICLI are comparable to
those of composite textile materials
which typically have a higher densi-

ty and require a larger quantity of
raw materials. A support containing
68% of recycled cotton and polye-
ster fibers — which in turn are GRS
certified — has been used for the
making of RICICLI.

In addition, recycled components
deriving from natural materials
from renewable sources were used,
allowing to significantly reduce the
presence of chemicals and synthe-
tic materials in the finished product.
RICICLI is subject to GRS certifica-
tion extension.

RICICLI features an overall 31% of
recycled material.



PRANEM - GUVENLIK MALZEMES] HATTI GENiSLETILDI

HERIHTIYACA YONELIK TEKNIK KUMASLAR

b Is ayakkabisi ve daha ge-
nel olarak givenlik ve askeri
ayakkabi tretimi icin yiksek
performansli  malzemelerin
gelistirilmesi ve tretiminde
uzmanlagmis Toskanali sirket
Pranem iki yeniligi begenilere
sundu.

Bunlarin ilki, sentetik iplik-
lere dayaly, ici ¢elik ipliklerin
de bulundugu bir 6rme kumasg
olan FUS. Bu irtin 'fussbett’
Uretimi i¢in incelendi.
Kumagin arka yiiziine uygula-
nan bir film, enjeksiyon asa-
masinda poliliretanin gegisini
engelliyor ve ayrica, ayakkab:
ile ilgili CEI EN 61340-5-
1:2016 standardina gore %12
bagil nem varliginda iletken
ve elektrostatik desarj (ESD)
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ozelligine sahip. Kumasgin ilet-
kenligi zamanla degigsmeden
kaliyor ve bu 6zellik onu 6zel-
likle algilanamayan en ufak
bir elektrostatik bogalmanin
cihazlara zarar verebilecegi bir
alan olan elektronik endiistrisi
i¢in uygun hale getiriyor.

Enjekte edilmis bir fussbett i¢
tabanini yalitkandan iletkene
dontistirmek icin genelde, i¢
tabanda iletken iplikle dikis
uygulanir. Bu uygulamanin,
ozellikle kalict bir orta taban

olarak delinmeye dayanikli
"anti-perforasyon" kumaslar
kullanildiginda baz: deza-

vantajlar1 vardir. Ayrica, dikis
zamanla, ayakkabinin rahatli-
gt ve iletkenlik kapasitesini

etkileyebilir.

PRANEM - Safety material line expanded
Technical fabrics for any need

) Two novelties have been intro-
duced by Pranem, the Tuscan com-
pany specializing in the develop-
ment and production of high-perfor-
mance materials, for the production
of work shoes, and more generally
safety and military footwear.

The first of these items is FUS, a
knitted fabric based on synthetic
yarns with also steel yarns inside.
This product has been studied for
the production of the ‘fussbett’.

A film applied on the reverse side of
the fabric blocks the passage of the
polyurethane during the injection
phase, and is also conductive in the

presence of 12% relative humid-
ity, according to the CEI EN 61340-5-
1:2016 standard regarding footwear
with Electrostatics Discharge (ESD]
features. The conductivity of the
fabric remains unchanged over time,
and this feature makes it particularly
suitable for the electronics industry.

Generally, to convert an injected
fussbett insole from insulating to
conductive, a seam with conductive
yarn in the base of the insole is ap-
plied. This type of processing has
some drawbacks, especially when
using "anti-perforation” fabrics as a
lasting midsole. Furthermore, over
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sunulan
ikinci yenilik, STEP 2500
Urtint: Bu, i¢inde karbon ip-
lik bulunan polyamid (Global
Recycle Standard-GRS) bazli
iletken bir kumagtir. Bu mal-
zeme, tipki FUS gibi, ESD
yonetmeliklerine uygun ayak-
kabilarin ihtiyaglarini kargilar.
STEP'in temel ozelligi, cevre
dostu bir tretimin ihtiyaclar:
dogrultusunda geri doéntsti-
rilmis ipliklerden yapilmis
olmasidir. STEP, aginmaya
kars1 yiiksek direnci sayesin-
de hem astar hem de i¢ taban
olarak kullanilabi-
lir. Elbette ESD [<]; E
tipi is ayakkabilar:

icin.

Pranem tarafindan

time, the stitching could compro-
mise the comfort of the shoe and
its very conductive capacity.

The second novelty presented by
Pranem is the article STEP 2500:
this is a conductive fabric based
on polyamide [(Global Recycle
Standard-GRS) with a carbon yarn
inside. The main feature of STEP is
that it is made with recycled yarns,
in line with the needs of an environ-
mental-friendly production. Thanks
to its high resistance to abrasion,
STEP can be used both as lining and
insole. Always for ESD type work
footwear.

PraneM
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LUIG CARNEVALI - SEKTORUMUZ ICIN BIR REFERANS NOKTAS|

BAMBU KAMISI BIR OLASILIK OLABILIR

P Cevresel stirdurtlebilir-
lik, ¢esitli hedefleri kargilamas1
gereken belirli bir yolda ilerler.
Ayakkabi ve deri triinleri sek-
tort icin takviye malzemeleri
Uretiminde uzmanlagmig bir
sirket olan Luigi Carnevali'nin
her zaman benimsedigi bir ta-
ahhiit olan aragtirma, bunlar

arasinda ke-
sinlikle ilk sirada yer
aliyor.
Sirketin en son tek-
lifleri arasinda, geri do-
nistirilmis elyaflarin ve
eko-uyumlu yapistiricilarin
kullanildigs, yesil duyarlili-
g hakim oldugu yeni trtin
gruplart da var. Strdirtlebi-
lir bu trtinler arasinda ayrica,
¢ok yumusak, dokunusu hos
ve kolay islenebilen yeni nesil
bir mikrofiber yer aliyor. Lui-
gi Carnevali, yenilik¢i trtnler

Luigi Carnevali - A reference point for our sector

Bamboo cane may be a possibility

P Environmental sustainability runs
on a fixed path that needs to meet
various objectives.

Among these, research is certainly
in the first position and a commit-
ment that Luigi Carnevali - a com-
pany specialized in the production
of reinforcem<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>