N’ ERNATIONAL

Made in ltaly

~ for
MACHINES, ACCESSORIES AND COMPONENTS FOR FOOTWEAR AND LEATHER GOODS 220 VIETNAM

IT - INTERNATIONAL TECHNOLOGY - XXXI Year - SUPPLEMENT N° 6 OCTOBER 2022 - Bi-monthly of Technologies and Materials

m B
IDEALTAPE 4 |

) MARKETS
min
Turnover up
B

) ACTUALITY

B8

AVANTIUM — Together
to win

AVANTIUM: #Fi5

) FAIRS

R&
Technology under
the spotlight
SHFERARBATR

) MATERIALS
Ly
LUMINE - Born from

Forestali and Morel skill

combination

ForestalifiMorel@#E & 71¥T

HELUMINEZR 1|

p TECHNOLOGY
BRALZ

The latest proposals
in the cutting area
M U IR

) TECHNOLOGY
BEARIZ
The latest
ETEM

) NEWS IN BRIEF
BT Z

LT ERN

e

e

TAPE SOLUTIONS
THAT STICK OUT
FROM THE REST

K.-.;.-“-s.-—l N

(=

IDEALTAPE AN==FAREAST ..

AMERICAN BILTRITE FAR EAST Inc.

A=ltalia-

ABITALIA Inc
Via Breda, 11/B Zona Ind. A
62012 Civitanova Marche (MC)
Tel. 0733 801086 - Fax. 0733 897637
www.abitaliainc.it - info@abitaliainc.it

IDEAL TAPE Co
1400 Middlesex Street,
Lowell, MA 01851
Ph. 800-284-3325 - Fax. 978-458-0302
www.ahitape.com

17 Joo Koon Crescent

Singapore 629016

Tel: (65) 6897 8327 - Fax: (65) 6897 8326
www.ahitape.com - sales@abfe.com.sg


www.abitaliainc.it

PRODOTTI ALFA

RECYCLED BOND :

'.a ookbmdmg
"’ packaging
)a ather goods
insole /sandals

A labels

100%
NATURAL
RECYCLED
MADE IN ITALY

rodottialfa.it n Prodotti Alfa


www.prodottialfa.eu

summary

y

INTERNATIONAL
TECHNOLOGY
A

Rivista di tecnologia, materiali, componenti del settore calzature e pelletteria

OUR FUTURE I5

-
IDEALTAPE

PRESSURE SENSITIVE
TAPE SOLUTIONS
THAT STICK OUT
FROM THE REST

FRONT COVER BACK COVER

ABITALIA Inc Luigi Carnevali s.a.s.
Via Breda, 11/B Zona Ind. A Via Veneto, 6 - 20090
62012 Civitanova Marche (MC) Buccinasco (MI] - Italy
Tel. +39 0733 801086 Ph. +39 02 4886733
Fax.+39 0733 897637 Fax +39 02 48867342
info@abitaliainc.it carnevali@carnevali.it
abitaliainc.it www.carnevali.it

Editor: Carlo Leoni

Editorial director: Carlo Leoni

Photographs: Matteo Galuzzi

English translations: Adriano Donato

Printing: Grafiche Europa Snc Via Bodesine 37/ a -
26012 Castelleone (Cr)

Subscriptions and advertising:

EDITORIALE DI INFORMAZIONI SETTORIALI s.r.I.
20090 Trezzano S/N (MI] Italy

Via Leonardo da Vinci, 43

Phone +39 02 48400645 - Fax +39 02 4454324
shoemachinery.com

shoemachineryweb.com

Year XXXI - Supplement to International Technology

# 06 October 2022

* Bimonthly periodical

* Shipping by postal subscription

* Authorization from the Milan court n. 705 -
30/12/1992

e The unauthorized reproduction of articles, drawings
or photographs is strictly prohibited.

p MARKETS 3%
Turnover up

Bl AR A K 4

p ACTUALITY R
AVANTIUM — Together to win

AVANTIUM: #EFH5EH 7

p FAIRS R&
An exhibition looking ahead

— I RERKMERRS 8

A winning choice

— /N RThEE R 10
Technology under the spotlight

EER AR BRI 12

p MATERIALS KAILZ
LUMINE - Born from Forestali and Morel skill combination
ForestalifiMorelfi& & H$TiELUMINEZR 5| 14
Innovative low-impact products

IREREE 00 B 7 7= 15
From tapes to customized reinforcement fabrics

M RIE ML L3R 16
Bamboo cane may be a possibility

HRbEAE— S 17
Corium?® - A next-generation material

BT — KR Corium® 18
Biorel, Talyn, and Relion: the champions of sustainability

Biorel. TalynfiRelion, m#r&E{t% BEIERE 19

p TECHNOLOGY BARITZ
The latest proposals in the cutting area

HT U Y B = 20
Spark F — compact, fast and accurate

Spark F: . B 22
Plenty of innovative offerings

KB BRH— AR 24

The latest

ETER 26

p NEWS #iE
News in brief

KTEM 36




i)
(
D)
=
Qap
&
O

LL

MARKETS

_‘I_E
Al 3R

M7

7

The ltalian footwear industry in the first half of 2022

Turnover up

sector recorded a significant recovery in terms of

production and turnover. However, the rise in the
price of raw materials first, and then that of power,
has drastically reduced this recovery economic ben-
efits.
Domestic consumption and exports also grew, but
the positive trend in cross-border sales was held back
by the Ukrainian-Russian conflict (-30% in value in
the two markets, with -46% since the start of the war)
and confinements imposed by the Chinese govern-
ment. Sales to North American markets and the main
EU countries recorded a growth as well.

In the first half of 2022, the Made in Italy footwear

Figures and comments in the report of ‘Confindu-
stria Moda per Assocalzaturifici’

In the first half of 2022, the Italian footwear sector
recorded a 14.5% growth in turnover; in 2021, the fi-
nal balance recorded +18.7%. In the first 5 months of

this year, exports increased by 24% in value and 15%
in quantity. A performance that made it possible to
exceed the 2019 trend in volume (+2.4%) too. Among
the destinations, a good result was recorded for the
European Union (+23% in value), driven by France
and Germany (the first two foreign outlets, in volume,
for Italian operators); USA and Canada recorded an
even more significant growth (around +65% in val-
ue); Far East recorded an overall positive percentage
(+15%), except China, which recorded a sharp slow-
down in the two-month period of April-May (-25% in
quantity); excellent result for the United Arab Emir-
ates, while the United Kingdom, after the post-Brexit
setback, restarted. Exports to Russia and Ukraine col-
lapsed due to the outbreak of the war, with serious
consequences for some production districts which
mainly export to these markets. The sector trade bal-
ance was +2.18 billion euro (+14.5% compared to
January-May 2021).
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EXPORT ITALIAN FOOTWARE trend in the first 6 months of 2022 compared to the same period 2021 and 2019
(pre-Covid) — Analysis by geographic areas of destination

Changok 2272 p——
[Milli\clnilhs“leiuro] [006’8;2}35] A.P. Euro Value Quantity AP Value Quantity

EU 27 (post Brexit) 2,703.22 70,096 38.57 +23.1 +13.9 +8.1 | +25.2 +73 +16.7
Other European Countries 1,312.65 14,278 91.94 +11.8 +7.3 +4.1 +4.1 -14.9 +22.2
Eastern Europe and CIS * 156.50 3,469 4511 -18.0 -10.2 -8.8 -21.8 -24.3 +3.2
Northern Africa 13.5¢7 652 20.83 -729 131 +5.9 -16.9 -33.2 +24.4
Other African countries 25.84 961 26.90 +7.8 -28.2 +50.1 +18.0 +3.9 +13.6
North America 845.00 12,812 65.95 +65.0 +31.8 +25.2 +49.8 +36.3 +9.9
Central-South America 7342 936 78.48 +63.5 +39.2 +174 | +28.5 +6.3 | +20.9
Middle East 195.90 2,542 72.06 +57.2 +33.8 +124 +41.7 +13.3 +25.0
Other Asian countries 695.13 4,603 151.02 +19.4 +11.3 +7.3 +11.0 -11.4 +23.3
Oceania 35.86 561 63.96 +13.7 +14.5 -0.7 +6.8 +5.0 +1.7
Different 2.15 11 191.55 +1874 +132.2 +23.8 +3.6 9.2 +14.1
TOT. EXPORT 6,059.26 110,920 54.63 +23.8 +13.5 +9.0 | +19.3 +3.8 | +14.9
of which:
*CIS 133.94 2,197 60.97 -21.9 194 3.2 -26.1 -35.3 +14.1

3,356.04 40,824 82.21 +24.3 +12.8 | +10.1 [ES L] | -1.7 | +16.8

Export analysis 2022 by two months & Intra-Extra UE27 detail

& Export year 2022 for two months
@ Quantity (% Change over the same period in 2021)
W Value
& - 40
+22.
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Export Intra ed Extra UE27: 6 mesi 2022

@ Ouantity (% Change over the same period in 2021)
m Value
+23.1 +24.3
+13.9 +12.8

m

Extra UE

_
C U
2k
P>

Source: Processing

Centro Studi Confindustria

Moda on ISTAT data
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The domestic market kept getting closer to the (un-
satisfactory) levels of the previous three years:

+18.2% in value and +14% in quantity for household
purchases in the first 6 months. All product items
showed a positive sign compared to the period Jan-
uary-June 2021; a recovery of around +20%, both
in quantity and in value, for classic men and wom-
en's footwear; above 10% for children/teenager’s
shoes (close to pre-pandemic levels). The sports and
sneakers sector grew by 13% in volume (the only one
above 2019's data); a weaker growth for slippers (just
over +7%), but sufficient to bring it back to the levels
of three years ago. In the first half of this year — after
the boom recorded in 2020 during the pandemic and

the slowdown in 2021 - online sales suffered a fur-
ther reduction (-8.9% in volume and -4.4% in value)
remaining, though, decidedly above (+24% in quanti-
ty) compared to the first half of 2019.

The restart of businesses has favoured the labour
market, with a growth in term of employment: ac-
cording to Confindustria data, at the end of June
there was a positive balance of 1,062 employees
compared to the final balance of 2021 (+1.5%), in-
sufficient however to recover the losses of last year.
Over the past 6 years, the workforce in the sector has
fallen by 6,400. Company mortality is on the rise, re-
cording as many as 95 shoe factories closed-down in
the first half of the year.

IMPORT ITALIAN FOOTWARE trend in the first 6 months of 2022 compared to the same
period 2021 and 2019 (pre-Covid) — Analysis by geographical areas of origin

Change?% 22/21 Change% 22/19
[Milli\t/)ar:seEuro] [0061322}551 A.P. Euro Value Quantity AP. Value  Quantity AP.
EU 27 (post Brexit) 1.796.04 66,269 2710 +32.7 +271 +44 | +254 +12.9 +11.1
Other European Countries 11742 4,343 27.04 -4.9 +54.7 -38.6 +0.2 +18.7 -15.6
Eastern Europe and CIS * 197.88 15,892 12.45 +4.5 +11.3 -6.1 -16.5 -10.8 -6.3
Northern Africa 92.90 5,176 17.95 +25.7 +21.6 +3.3 +8.8 +0.9 +7.8
Other African countries 0.65 46 14.17 -25.7 +35.2 -45.0 | +201.6 | +186.1 +5.4
North America 5.7¢7 46 125.40 -14.2 -17.3 +3.7 -21.7 -49.1 +53.8
Central-South America 10.70 1,125 9.51 +52.6 +24.8 +22.2 +32.7 +15.4 +15.0
Middle East 6.12 43 140.69 +9.6 +8.9 +0.6 | +11.2 +40.5 -20.9
Other Asian countries 1.111.61 103,528 10.74 +50.6 +31.8 +14.2 +43.7 +8.2 +32.9
Oceania 1.69 8 222.76 +84.6 +244 | +484 | +8589 -33.4 | +1.3339.8
Different 3.91 20 198.42 +210.8 +191.0 +6.8 | +234.3 | +162.6 +27.3
TOT. EXPORT 3,344.69 196,495 17.02 +33.7 +28.4 +4.2 | +25.4 +7.9 +16.2
of which:
vowmes|  mozzs]  wies] wwn|  wzea] was

Import analysis 2022 by two months & Intra-Extra UE27 detail

Intra and Extra UE27 imports: 6 months 2022

Import year 2022 for two months
(% Change over the same period in 2021)

(% Change over the same period in 2021)

) ) €
@ Ouantity @ Quantity
@ Value +41.0 B Value
“ 4335 w 30T +35.0
+27.3  +280 +27.1

+23.7
20 20
Source: Processing 0 0
Centro Studi Confindustria Jan/Feb March/April May/June '?' ;
Moda on ISTAT data ’ 47
Intra UE Extra UE
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ATOM MB & CERIM merge into a single industrial entity

AVANTIUM

~Together to win

TOM MB and CERIM are sharing skills, know-
Ahovv, and market knowledge to give life to a

new entrepreneurial and industrial venture,
AVANTIUM. This is a company owned by ATOM and
CERIM with a 50% share both, which brings togeth-
er the industrial contents of Cerim and MB (Molina
e Bianchi, which was acquired by the ATOM group
in 2016).
These two-brand union will result in a know-how
synthesis of both companies that have contributed
to writing the history of the footwear sector assem-
bly techniques.
Such synergy aims to optimize customer services
and strengthen the presence of the brands on in-

A CERIM AND ATOM COMPANY

ternational markets. Anna Mercalli, President of Cer-
im, commented on this choice by saying - “We have
decided to respond to the future challenges with a
union of strengths and intentions that will enable
us to face the world international footwear mar-
ket with an even wider and more competitive offer.
And, above all, we have chosen to protect human
resources, our true asset”.

AVANTIUM also conveys the desire to consolidate
the roots in the Vigevano area, to which ATOM and
CERIM have always been linked.

“This operation enabled us to create an added value
to our history and our experience in the mechan-
ical sector. However, our goals are multiple,” said
Giovanni Gaia, President of the ATOM Group, “in-
cluding the desire to optimize production and gen-
erally to guarantee international distributors a wid-

ATOM MB5CERIMAIR A 514 = H—
AVANTIUM: EFHE

ATOM MBFICERIMAZEZBHIZRE . LAl AN
RATHIAEL, A—HFR T AR TR A&
11 AVANTIUMBEAET, iX 2 —ZRHAATOMFICERIM
AFEBIHB0%=RAI AT, B4 CERIMAMB
ARWMBH—TE=L AR (Molina e Bianchi/A&]F
2016 FHATOME A ) -

XAREENKESRFAFETIRAEERARL
R T SRR A AR A R FTIE T AR E A FTRY
&

X—hEER BTN E P RIARS AR s8>
m HEFE B bR i E RIS S

Cerima g E#HAnNna Mercallizz + 1 ixX—i%k

er and certainly excellent offer”.

RS : “FRTREABLE N BB FIAEE R M ISR
SREVBREL, OB FERNEBUAEMFTEMEEEZ SN
WINEErERT RS . B0, BEERRIERE
TRFEHREBENANEZR, XEHNEENM=. "

AVANTIUMR BB 3R 7 TLE 4 AN FU s Hh X AR ALY
BB, ATOMAMCERIM—E 51X X B R fE—#2.

“ B BOREFITEEAVFE AN EN g A
RIAE AL CIIE— D INE. TR, HATHBEFR
EZHEM. ” ATOMER E#FHGiovanni Gaiafe A& &
o ‘“EXLEERH, BITEE—PNEERERIE
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ERFARMN. "
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eaturing a good trend and registering sub-
Fstantial figures, Lineapelle 100 proved to be

the main international fair dedicated to the
universe of footwear, leather goods, and the over-
all luxury fashion industry. During this three-day
event (20 to 22 September, 2022), the best in terms
of leather, materials, components and accessories
were showcased by the most representative compa-
nies of the various sectors.
The fair featured 1,134 exhibitors and a large num-
ber of visitors from 109 countries. In particular, an
important growth in operators from the United
States, India, Mexico, Turkey, and the main Euro-
pean markets, from France to the United Kingdom,
from Portugal to Spain, was recorded. Quite inter-
esting appeared a general lowering of the visitors’
age: younger, motivated and, above all, competent
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buyers and professionals. This is an important sign
that underlines the innovative products displayed at
this event.

‘It has been a beautiful, lively fair, with plenty of
contents and perspectives,” commented Fulvia Bac-
chi, CEO of LINEAPELLE, “with pavilions attended —
from the very beginning — by a crowd of interested,
convinced operators, coming, as in the past, from all
over the world, and exhibitors who have shown us
all their satisfaction for the LINEAPELLE 100’s pos-
itive outcome.”

‘It has been a reassuring outcome for the entire
supply chain,” reiterates Gianni Russo, President
of LINEAPELLE, “especially because the situation in
which we operate creates enormous concerns and
challenges, starting with the exponential increas-
es in power costs, which are beyond the operators’

Lineapelle 100: #2i373%[95 WM& k855

— T REXRKNEFRRS

ERA—ANEDTFEEF R REH RNE SR
TIMEEERRES, $£100fELineapelle IR FRR
BENEE, XWERINFIEREINEF. ERH=KHN

REERH (202269H20-225) , EMTUHRAFK
%]EE’J“‘JT XEBRRTEBRLFRMER R 48
BN .

RERSWFKT34RSRATMEKFIOMER
ABARZHISNE. IRIBICRIINEE, F2kEE
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MEEFIREE. M‘%‘%%‘Jﬁfﬁ% HHEI BRI
K. FEEBH— P ZENRESUENFHFRER
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control. LINEAPELLE 100, however, highlighted the
great vitality of the whole sector, placing itself as
the moment of effective restart *“.

The many projects chosen by LINEAPELLE to cel-
ebrate its hundredth edition have been quite suc-
cessful.

The ‘Trend Areas’ with their ‘Mondi Possibili” (“Pos-
sible Worlds”, reference mood of the autumn/win-
ter 2023/24 trends) celebrated a return to bright-
ness and luminous finishes, getting also into a new
dimension: the virtual and interactive one of the
Metaverse.

An event promoted by UNIC - Concerie Italiane, The
Beauty of the Italian Tanning Industry, debuted at
LINEAPELLE. This is a project that aims to tell the
historical and innovative circular excellence of Italian
leather with a new narrative dimension. The Green
Theater talks explored the sustainability topic and
the sensory suggestions of the Leatherverse con-
ceptual garden from various points of view. Worth
mentioning are also the works exhibited in the LIN-
EAPELLE Art space and the space reserved for the
results of training projects conducted in collabora-
tion with London College of Fashion - UAL, IUAV -
Universita di Venezia, Universita degli Studi della
Campania - Luigi Vanvitelli, and Tokyo Leather Fair.
Excellent feedback also for the third edition of Mi-
pel Lab, the Italian leather goods outsourcing hub
of excellence organized by Assopellettieri, in syn-
ergy with LINEAPELLE. “We are very satisfied with

w

the results of this 3-day event which, in addition to
the declared goal of doing business, allowed the 13
attending companies to network, discuss the needs
of the sector and bring out new initiatives — beyond
the immersive reality just presented — that will soon
help Mipel Lab to evolve,” declares Franco Gabbri-
elli, President of Assopellettieri. “I appreciate this
high-profile partnership with LINEAPELLE, a part-
nership that has always had a common goal of cre-
ating a system and giving voice to the Made in Italy
excellence *.

Foreground
FARS

SEE. {8 2LINEAPELLE 100/ & T B MU ISR AOE
7, BESEMN A — I BRERHEZ.”

LINEAPELLE AR E100E % 4 H ik 2235 HI iR
ZIE 5[ T AR KRR,

Trend Area (#a#3 X 15) & EMondi Possibili (AT
RERIHESR, 2023/2024f L FRITEHESE) R TH
SMARGENEE, BRILEDREE— D FE
E: BOERAERITTFH.

HUNIC (RAFIRENS) #HRIHThe Beauty of
the Italian Tanning Industry & i (B AF 6|2 Tl
Z %) 7ELINEAPELLEEPrR FEIRE S =, EEEM
— D HTRIBEE 4 SRR [ SR AR KT & M AEER
RIGIH. “GEEIS" FHEMRERNBERAINIET
AEFEMLRINEAMLeatherverse ST MMNEE
i BIMEB—IRAIZTE LINEAPELLE Art= g (ZR

=E) BREMNERAR A SR REBUAL. BEHT
REZIVAV. }RIBR IR KEFLuigi Vanvitelli Fi1ZR =
KREREEFRINEITIERRmMRBNZEE.

#=EMipel Labth kB THEMNFEE KRR, X2
HAssopellettieri (B XFIEZ AEth<) SLINEAPELLE
EERA DR AT R E S Mz FHIMIF . “FRATXY
XORAHEA 3 RINERIMEARIEEHE, BRTEHMNTRE
WS R BFRIN, XRFERNIELES M 13 RATELT
M. mXZITW AT RIFRE TR, HINEHRI
T BRI BLERFELANAR, ERAERE( R
JFIMipel Labfi & B tamk. ” Assopellettieri fiie
F [ Franco Gab-briellife &k R. “MINRBER
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APLF Dubai (30" March — 15 April, 2022)
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n the shadow of Dubai’'s Burj Khalifa, APLF, with
Iits 460 exhibitors spread over a 20,000 square

meter area, achieved a success that was pre-
dictable, but not taken for granted. After two years
of forced absence from the international exhibition
stage due to the Covid-19 pandemic, as well as the
consequent strict restrictions of Hong Kong and all
mainland China, the traditional appointment with
APLF, Materials+ and Fashion Access — which has
moved temporarily to Dubai — has seen plenty of
operators from all over the world, eager to return to
normal, although one can hardly speak of normali-
ty starting from March 2020. The tanning industry,
whose presence was significantly high, has felt the
decline in operators from China and some areas of
the Far-East. An already known situation which was
obviously taken into account. APLF Dubai, howev-
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A winning choice

er, along with many Western
operators, has seen a good
number of buyers from Pa-
kistan, India, and lran. An im-
portant area of made in Ita-
ly technology, producers of
materials and components,
and finished products add-
ed to the offer panorama,
which, as already mentioned,
had a significant presence in
the international tanning in-
dustry. The fair in numbers
is summarized with the pres-
ence of exhibitors from 35
countries and about 6,000 visitors representing 88
countries. The next edition of APLF will be held in
March 2023, but in the meantime the outcome of
APLF ASEAN - which will be held in Bangkok from
19 to 21 October this year — has to be seen.

I
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APLFEFETE K ERMHERRR (202263 /305-4715)
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Simac Tanning Tech 2022 - foregone success

Technology under

the spotlight

imac Tanning Tech 2022 (Septem-
S ber 14/16) has closed its last edi-

tion recording general satisfaction
of exhibitors and visitors.
This was an extraordinary exhibition,
which was beneficial to the ltalian and
foreign mechanical sector, and proved
its international leadership in the me-
chanical sector for the footwear, leath-
er goods and tannery sectors (many
of the showcased technologies are also
suitable for use in the automotive and
furniture sectors). This success was already in the
air, however, both for the number of registrations of
Italian and foreign operators, who confirmed their
interest in visiting the fair, and the participation of

the exhibitors who had booked the exhibition spac-
es: 280 companies spread over an area of 13,000
square meters. A significant presence, despite a
pandemic for which, even today, some governments
have not completely dropped their reservations, for
instance China. The offer panorama shown through
Simac Tanning Tech highlighted once again that the
international manufacturers’ trend, with the Italian
industry in the lead, is to accelerate in the search
for sustainable solutions in line with the contents of
Industry 4.0. Research and innovation, sustainabili-
ty and environment, safety and the world of work
were the common thread that featured this three-
day event. This was also possible thanks to the net-
working moments created through the daily ap-
pointment, Assomac Talks and the various in-person
debates, in which researchers, university professors,
and fashion industry experts faced each other.
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Industrie Chimiche Forestali launches a new line of biodegradable fabrics

LLUMINE - Born from Forestah

and Morel skill combination

onfirming its care to the environment, the
C ICF Group, among its latest offerings, has in-
troduced LUMINE, a new line of impregnat-
ed fabrics made with biodegradable raw materials
and processed with Wave-Tech technology.
This product complies with the requirements of the
EN 13432: 2000 Annex A.2.2.2 / AC: 2005 standard
which guarantees a percentage of material biode-
~ =) gradability above 90%.
' | The Company has also launched
in-depth studies aimed at obtain-
ing the OK-Biobased certifica-

-
- >
=

o ma sl

tion - synonymous of independent guarantee and
high-quality renewability of the raw materials used
in the manufacture of the product; and the Stan-
dard 100 certification by OEKO-TEX to ensure that
textile products and their accessories do not contain
or release - according to specific standard limits -
substances dangerous to human health.

Guido Cami, President and CEO of Industrie Chimiche
Forestali SpA, has declared: “The launch of this new
line of biodegradable fabrics, created by exploiting
also the skills of Morel, the recently acquired com-
pany, proves our commitment towards E uE
a lower environmental impact and sus- =g -I't
tainable innovation, essential factors in 2
which our company believes *. -

<

INDUSTRIE CHIMICHE FORESTALI ] # H — & #hRI el £ ¥IPE iR 2R R 5
ForestalifiMorel & & 3TiELUMINEZR 51

EEFRELNSEFmPELUMINERF, 1X7K
FRIBR7K R CRAT AR R R RS (5 B
Wave-TechFARNTmAL) uESL T ICFEREXIRE
RIPFIRE. FX L, Z=mFFEEN 13432:2000
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CT Point towards a sustainable and digital future

Innovative low-impact

products

T Point keeps fol-
lowing its sustain-
ability and digita-

lization path by allocating
substantial resources of its
investments to this goal.
After calculating, in collab-
oration with Quantis, its
Corporate Footprint and
having committed itself
with the Science Based Tar-
get Initiative to reduce its
greenhouse footprint by
50% by 2030 - for Scope
1, 2, and 3 in line with the
scenario of keeping tem-
peratures below 1.5°C -
the Abruzzo-based company continues on its con-
crete, environmental and social responsibility path
by joining the 4sustainability roadmap, i.e. Process
Factory’s sustainable fashion brand.

Starting from January 2022, the company took a
further step forward, in line with its mission, using in
its production plants certified green energy derived
from 100% renewable sources only.

This transition will enable CT Point to reduce its
emissions by 70% for Scopel and 2.

The company’s concrete commitment towards a more
sustainable future is also to be seen into its ever-ex-

9
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panding product range, of both low-impact twisted
and braided yarns in 100% recycled polyester, GRS
certified, such as the EcoGreen line, (sewing threads
and high tenacity polyester braids, which are pro-
duced recycling post-consumer plastic waste), or the
PFC FREE (Perfluorocarbons) line in the waterproof
version, both in the polyester and polyamide yarns,
and solvent-free version in the Bonding line, both in
the single-ply and three-ply yarn. E
Furthermore, the company is also com-
mitted to the very Industry 4.0 digital
transition.

CT Point#fis— AT #5404 R AV L HO 5k ST
(RN IE 52 M B 3 7=

CT Point A B A& AT R £ & AN (L RO IE R 4k SE
AT, B SR ETNEEZZRRAATEIIZERR.
BN EZ4sustainability BIAIE, X2 —MAFIA
IER 8 R & 1 Bt B AT R S R I R R A& b
INIE, XRUFFAHBEERNABSEERENESTEN
BB AR ERI1T. EX L, ZATS5QUANTISXRE
WHR “REEF HARWRBESHNERASTRE
&1 HETESHRARE, BRI “‘RIFERER
1E1X” (Science Based Target initiative) , &ig1E
2030F 2 WIS E 1 2HF3HEM AR Z SEHERE R
b50%, SLILREFERTF1.5FKEX—B Tz
AT TR EE, ARE—SERIERHE, 20224
1BmEEECH I ERARFERREI00%AI BA %

BRHATINENZERER. BTX—%#3%, CTPoint 24
R AL R IRSE R ASE B 24 B S HEE R
> 70%.

ZATN—NEMMAEFEA BRIR R A
BHAEE DA ANES=SEENRY &, SFENTRE
FMEM IR L, SR 100% B4FL, @i
GRS #8IAIE, IE20 EcoGreen &%l (4£4)2b 4
MR L dRR ), 5 AR A HER S 1R R R A )
, B2BR Kk EY PFC FREE (& 1kR) R5, TiERE
DRI E BB %, WWINEFBonding &5
giSolvent free (LA , BFELRA=[RELDLD,

BRitbZ 5h, XRAFEA AT IERNTFIAL4.0M
AR




O U
c
D <
O
oL
6<[
>

Al 5=

it

ABITALIA strengthens ils green image

From tapes to customized
reinforcement fabrics

r I Yhe key principles of Abitalia - a compa-
ny specializing in the production of tapes,
fabrics and reinforcement pre-cut items for

the leather, graphics, and all the other sectors in

which those kinds of products are used - have al-
ways been the care of the environment and the
consistent search for the highest quality standards
of its products. Having started the process to get
environmental sustainability certification, Abitalia
keeps developing new products that comply with

the standards set by clients which are mainly the
most representative brands of fashion and luxury
in particular. Among the most innovative products
recently introduced by the Marche-based
company, the new line of one-side adhe-
sive tapes and the double-sided ones are
noteworthy.
The first one is produced using ma-
terials, such as cotton, nylon (light or
heavy), nylon-cotton mix, polyester
(light or high-tenacity), paper (crepe
or smooth), glass wool, and non-woven
fabrics in various types of fibres. The
double-sided adhesive tapes, on the
other hand, are made of tradition-
al non-woven fabric, polyester,
and PVC. The adhesives used
for the tapes are hot-melt, wa-
ter-based ones, simple or modi-
fied acrylics, natural or synthetic rubber latex.
In recent years, the range of reinforcement fabrics
- ranging now from Jersey to very light cotton fab-
rics, to teaseled and nylon items.
The line of nylon fabrics also includes tear-resistant
materials. The reinforcement fabrics can be custom-
ized with logos or designs, they can be E E
coated on one side or both, in the ad-
hesive version and in the thermo-adhe-
sive one. E
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Luigi Carnevali - A reference point for our sector

Bamboo cane

nvironmental sustainability runs on a fixed
E path that needs to meet various objectives.

Among these, research is certainly in the first
position and a commitment that Luigi Carnevali - a
company specialized in the production of reinforce-
ment materials for the footwear and leather goods
sector - has always embraced.
The company’s latest proposals include new prod-
uct lines in which the green aspect prevails, where
recycled fibres and eco-compatible glues are used.
A next-generation microfibre product, very soft,
pleasant to the touch, and easily workable is also
included in these sustainable items. Luigi Carnevali,
however, consistently keeps searching for innova-

may be a posgiiiilitag

tive products and its offerings cover the most dis-
parate solutions; a close collaboration with suppliers
and customers, in fact, enables the company to test
new natural fibres, including those obtained from
Bamboo cane. A reference point for the domestic
and international markets, Luigi Carnevali is commit-
ted to environmental sustainability on all fronts, i.e.,
the selection of raw materials, suppliers’ back-office,
their production cycle and logistics aspect.
Suppliers must be relatively close to their operation-
al headquarters, guarantee the traceability of raw
materials and ensure production times that allow,
among the many aspects considered, the actual re-
duction of the environmental impact. Luigi Carne-
vali provides the documents that certify its commit-
ment, making available to their customer the results
of laboratory tests and all the certifica- Er2E
tions necessary to prove the quality and - .
compliance with the various internation-

al standards. E .
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he latest line of -
materials introduced
by PRODOTTI ALFA fea-

ture the Corium® brand. This is bonded leather that
delivers unique characteristics both in terms of
style and technical features: elasticity, tear resis-
tance, consistency, durability, and limited process-
ing waste.

Furthermore, Corium® is ‘Global Recycled Standard’
certified and belongs with full rights to the range of
sustainable materials.

Today, everyone is involved in the environmental
sustainability, from the consumer to the producer;
in particular, the first feeling the urge to contribute
on this issue are the most renowned companies.
Careful interpreter of their needs, PRODOTTI ALFA
is the best interlocutor of those who work and pro-
duce in different sectors: leather goods, footwear,
bookbinding, furniture, and clothing.

The company conquered this role thanks to con-

sistent investments in new
products development and
close collaboration with business-
es, always seeking for new materials.

In 2015, in order to meet companies’ needs, PRO-
DOTTI ALFA introduced Corium®, a material that
combines high technical performance with the
simplicity of processing, typical of classic leather;
like this, in fact, it can be subjected to different
finishes (cutting, stitching, edge coloring, surface
retouching) and printing. Among the novelties of
the company there are also new finishes and tech-
nical features concerning both the traditional line
and the Corium® brand line - stain-re- E E
sistant treatment, velvety hand, high H
resistance to friction, full and saturat-
ed colors. E

PRODOTTI ALFAQ SIB hF#H 3
war— Xt RICorium®
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TecnoGi — An inborn commitment to the environment

Biorel, Talyn, and Relion:
the champions of sustainability

r I Y ecnoGi, a leading company in the produc-
tion of materials for toe puffs, counters, and
fabrics for the reinforcement of footwear

and leather goods items, continues to develop new

products, while keeping high its care for the envi-
ronment.

Tecnosoft, a next-generation, eco-friendly toe puff

material, is among the company’s latest products,

along with a new line of Guper fabrics, made with

DOTS technology (an adhesive

dot-distribution process) and TAG adhesives, devel-

oped by the R&D division of TecnoGi.

On the sustainability front, the eco-friendly Biorel, Ta-

lyn, and Relion materials for toe puffs and counters

that anticipated market needs, should be mentioned.

A biodegradable and compostable material, BIOREL

72G/61, was recently introduced In the BIOREL line.

@ TECNOGI

ey I
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W BIOREL
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This is a material real-
ised with a pure,
impurity-free
(including
the process-
ing additives
and the wax
used in spinning)
cotton cloth.
TecnoGi boasts an in-

@ums,
born commitment to the @
environment, which not only ]
concerns the products, but the %/‘J@‘

whole industrial process. The gradual-
ly-made investments, in fact, start from
the photovoltaic system installed about ten
years ago (it was recently enhanced and cov-
ers, with about 400 kw generated, more than 30%
of the company’s power needs), and the closed-cir-
cuit cooling system. The water-based product us-
age, both in the impregnation and gluing process,
significantly reduces the VOC pollution. When it
comes to ‘sustainability’, another mandatory step is
the use of recycled material, which stands out for
its Global Recycle Standard (GRS) certi-

[=] 7% [=]

fication.
On this front, TecnoGi is committed to

the processing and reuse of waste ma- E
terial.

r.

Foreground

TecnoGi: MIMBERIAIEZINEENERE
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ATOM keeps going along the innovation path

The latest proposals
in the cutting area

Intelliscan NX

igitization, automation, sustainability -
these are the keywords at the core of AT-
OM’s solutions introduced at Simac Tan-

ning Tech 2022. The company’s offering looks at
all stages of footwear and leather goods produc-

tion, with the aim of creating increasingly ef-
ficient and interconnected systems. In this
logic, precisely fits the new robotic unloading
system, which allows a faster and more effi-
cient cut-piece collection, which can be orga-
nized according to the criteria set each time
(for example, the pieces can be sorted by size
or type), in order to streamline and speed-up
the subsequent shoe assembly operations. In
addition, the suction cup technology ensures
that the collected piece is not damaged.

A new scanner device, Intelliscan NX, is also
among the latest proposals introduced by
the Vigevano-based company in 2022. This
scanner — when combined with proper ma-
chinery and nesting software — allows for to-
tal automation of the cutting phase. A linear
camera ensures high scanning quality over
a working area of 1700 mm, which, howev-
er, has no length limits thanks to a powered
belt. Moreover, a second belt allows the au-
tomatic repositioning of the scanned leather
in the loading area, so that a single opera-
tor will be required. Among the proposals for
2022, ATOM also introduced the latest
version of its CADCAM software, SHOE- E
MASTER, combining all the design, en- :
gineering, and footwear production
control tools in a single platform.
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'Two important novelties by Elitron

Spark I¥ — compact,

fast and accurate

he new line of cutting ma-

chines by Elitron was launched at the

international technology fair Simac
Tanning Tech 2022. Cus-

—

tomers and operators
were particularly attract-
ed by the Spark F multi-
cut system and the Visio
offline nesting bench.

A multipurpose cutting
system
Spark is available in two

formats — 800 x 1600mm fixed top, and 1900 x
1600mm conveyor top, suitable for accurate proto-
type and production work cutting. The multi-func-
tion 5-tool cutting head and the intelligent video
projection system
— for immediate prototyping — make this compact
system a very flexible machine, therefore suit-
able for different production needs.

Elitron’s software
The Visio offline nesting bench was also
among the latest showcased proposals. Powered
by the company’s proprietary Opera Software,
the automatic nesting process enables to opti-
mize production times and hide yield, minimizing
the scraps. A number of Vision technical features
make this possible — the hide surface will be con-
verted into a high-precision digital file, while the
LED light illuminates the entire hide in order to ease
the quality area recognition. The Elitron Digital In-
frared (EDI) pen, supplied with the system, enables
also the operator to categorize holes or flaws with-
out marking the hide at all.

A continuous monitoring of the screen is no lon-
ger necessary, as digital marks on the material are
clearly visible and intelligently coloured, E EI
and the markings will be directly encod- r T r!
ed on the hide, for the sake of ergonom- | ,
ics and time-saving. i
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Fratelli Alberti — An ever-growing factory, keeping the tradition values unchanged

Plenty of innovative

offerings

the manufacturers operating in the leather

industry. Firstly, this is certainly due to the
quality of the built technologies, among which the
most advanced models of leather skiving and split-
ting machines - in the various working scenarios —
and the line of laminating ones, stand out. The bell
blades - for the production of which a new Numerical
Control Center will soon come into operation — add
to these machines; the objective is to increase pro-

] Yratelli Alberti keeps being a benchmark among

- duction while keeping the quality standard, which

is already among the best on the market. Secondly,
the tradition that has represented Italian excellence
for over 75 years is the other reason that makes the
company a protagonist on the international mar-
ket, for all the leather-using sectors. “We offer our
customers our expertise to help them obtain seam-
less skiving, splitting, and couplings, proposing our-
selves not as simple machine builders but — thanks
to a constant collaboration relationship — as part-
ners,” claim the young representatives of the com-
pany. Among these is Giacomo Capra, who added
“Our work passion enabled us to be known all over
the world and still drives us to keep on going with
the same enthusiasm, ensuring the utmost care to-
wards our employees, the environment, and energy
efficiency. Every day, we aim to improve our prod-
ucts, image, relationships with customers, and our
market share, as well.”

The next-generation proposals

At Simac Tanning Tech 2022, Fratelli Alberti - con-
tinuing its innovation process - has introduced a
new line of laminating machines, which are the 4.0
versions of the famous COMBI ones.

Technical and structural updates also concern the
FAV line of splitters, which has been extended with
the 4.0 generation models.

Furthermore, a new workbench installed on the
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next-generation skiving machines made its debut
at Simac — the scrap accumulation issue has been
solved for good, thanks to the particular engine ef-
ficiency, which enhances the suction capacity of the

machine. Also, the workbench features E
a security guard which guarantees a
better operator’s protection against the
moving mechanical parts.

=]
.

Einils
0] 6

w

AR X EBHCOMBIRFIF T Iv4.0MRA
RARFEHMEFTIES R BIFAVRE LRS!, 1BmT—
LA SPNA0TRIRA, FZRFIGUT R,

BRItz 5, HESIMCaR 2 EEBE— PN RRERFT—
REIEH LN THEGEXRRAE: SR TRV
K, IRLRMBRNERNILE, MATIRBRT RRER
HRAEE. TEe LRSS irEhnl
BRIEARNZ 2R TH—PHNRE.

i),
(-
D)
=
ap
@
O

Ll

p
D
O
_ |
O
e
i
U
L1
—

Since 1969...

Gabriella

Courage, Reliability in work, Respect of rules and Curiosity for innovation
Respect for colleagues, for suppliers and for Customers
The awareness that a cohesive team works better for itself and for the company
Respect towards Customers to build a long-term partnership
Never stop dreaming, letting dreams come true
Enrico and Rita founded Lamebo on these values and...

...this will be our belief forever!
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The latest

The very latest product technologies that stand out for innovation,

production flexibility and simplicity.

MAIN GROUP
TECHNOLOGIES e
In the perspective of an increas- “ ”
ingly sustainable and eco-friend- s ')

ly production, Main Group in- [P ‘;;f
troduces at Simac 2022 a new —
technology that enables all types
of recovered materials to be effi-
ciently reintroduced in the pro-
duction cycle.

With a new peripheral system,
which adds to Main Group ma-
chines, it is possible to recover all
the production waste that could
not be reintroduced into the pro-
cess until now, and had to be
thrown away; a waste of materi-
al affecting both the environment
and the bottom line - given the

LR

increase in costs and the increas-
ing raw material shortage.

The new Main Group’s technolo-
gy has made it possible to recover
and reuse materials such as Eva,
rubber or polyurethane, adding a
strategic asset to the market ded-
icated to footwear machinery.
The research and development of
tools for the automation of pro-

duction, which can improve the
process efficiency and the finished
good quality, also continues.

Recently, in fact, Main Group has
developed a new carding island
with automatic tool change sys-
tem, which allows to automatical-
ly select up to 6 different tools
based on the upper to be pro-
cessed. Also new is the silicone

island, which allows a significant
improvement in the distribution
of the release agent; this can be
combined with an electrostatic
gun, delivering 15% to 20% sav-
ings in materials and fewer emis-
sions in the work-

ing environment, for E. E
greater operators’

health protection. EI-:--
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CIUCANI MOCASSINO
MACHINERY

The company based in the
Marche region has launched a
new system for making glue-free
shoes; the result is an extremely
flexible, comfortable, sustainable
shoe produced with lower labor
and machinery costs.

The glue-free sneaker production
project involves the construction
of a 5-operator work island with
a throughput of 230/250 pairs in
8 hours.

The island consists of two ClU-
CANI sewing machines, one to
sew the upper to the insole and
the other to sew the sole; an ARP
(@ puff-curling machine which
crimps the upper) and other
machines normally used in shoe
factories. The two sewing phases
enable to avoid using glues, and
all the related processing phases.
According to laboratory tests,

after 80,000 flexes, the sole did
not show any alterations.

A similar work island setting exists
for the production of Goodyear
footwear; thanks to the project
carried out by CIUCANI, the use
of glue and nails is reduced to a
minimum, that is to the welt and
the application of the heel — the
time saved and the ease of execu-
tion are remarkable.

The glue-free assembly per-
formed with the work islands
designed by CIUCANI MOCASSI-
NO MACHINERY makes the foot-
wear extremely flexible and com-
fortable. The savings in terms of
machinery, time and personnel
are equally remarkable.

w

The shoe is made with a reduced
environmental impact - an
eco-sustainable product, which
supports the ever-in-

creasing environ- [m];
mental awareness of &

consumers and big =
brands. EI‘
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opening of the working table can
be stopped and switched-off with
a simple operator’s intervention.
The folding opening hold enables
the machine to automatically per-
form die-cutting and printing jobs
— tasks managed by the operator
using two buttons.

GILARDI

The company based in Vigevano
has developed a machine, whose
main features are processing sim-
plicity, use versatility, and an ex-

cellent quality/price ratio. The
new machine, GL-14-P, is a press
for plating, die-cutting and print-
ing both hide and leather, and
synthetic materials.

The machine is equipped with a
cart to automatically move the
piece-holder table for plating
(folding opening); the upper sur-
face heating temperature is ad-
justable, as well as the desired
pressure and working time. The
processing parameters, ie. de-
grees and pressing time, are
displayed on the control panel,
while a pressure gauge shows the
power (Newton/m2). The folding

TECHNICAL DATA
Automatic entry and exit of the
piece-holder cart.

Work table size - 400 x 500 mm.
Pression power adjustable up to
100 t.

Open table distance
80 mm.

Electronically con-
trolled safety bars.

KARIZ

ENMER MIREBMA TN TEOERSE

=i 0

ZHSREE TRTIRE, BTHRENIARE

(FrEXFTH) MWEXBE: MRS LERERE

XA ET AN RIE AR BELUR D X —
FREMREY = SRR T SR BH 2R E FIE PR AR H i K
IR R RIPE K.

GILARDI

ERMTHERFET PR AL T—Ml28,
HIBZRHRRMIEE. R ZUREENRE/ N
PR IXFFT A RN BB S HCL-14-P, 2—BHE
Hl, TRATRRK. BRI &R R E. A
Rl

EERHATIET, ATie A E 000 Ths B B T #E1TIE 5.

MIEE. EORERANEEESER L2, M
(SFH/F73K) MERE SR ERR. BIEA R RENE

BRFMHATERE P TIEGNFEXITI .

e TEGEMITE T H ALY B s MITIEY)
FENRXAIATEL: BTFRET R MEE, RIEART
ARSI A TR BT E R



International Technology « October 2022

WINTECH

Among the many technologies
proposed by the Venetian com-
pany, a first floor should be ded-
icated to the “Winshoes” line,
direct polyurethane injection sys-
tems which features innovative
technical solutions. A patented
mould-holder that - thanks to
an original closing system and
electronically-controlled cast-
ing unit — enables to create very
thin TPU soles. Also, the innova-
tive ring support, while automat-
ically compensating the mould
differences, enables the optimal
closing over the upper. In partic-
ular, the “open space” opening

WINSHOES

system facilitates and simplifies
all the operations on the rotary
machine. Moreover, this patent-
ed system makes it easier to per-
form the silicon application oper-
ations and all the interventions
in the mould area (insert applica-
tion, in addition to mould chang-
ing, cleaning and adjustment) to
the benefit of the finished prod-
uct quality and production times.
Among the strengths of the Win-
shoes system is the electronics;
carefully realised and more deci-
sive to the operation of the ma-
chine, it ensures excellent oper-
ational flexibility. Critical for the
simplification of work and pro-

w

duction flexibility is the custom
software developed by Wintech.
The Winshoes system is designed
to improve coordination with all
the rotary machine peripherals
units — from injectors to automat-
ed movements. The interchange-
ability of the work units ensures
continuity and simplifies the sys-
tem management, while reducing
downtime.

Among the most current propos-
als of the company there are also
the WLX and BORADUE models.
The WLX line has been designed
for the production of boots in
thermoplastic materials: these are
machines that combine high pro-

Foreground
TECHNOLOGY
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ductivity with lower energy con-
sumption, a result made possible
thanks to the new electrical / hy-
draulic systems adopted. In fact,
the use of variable speed servo-
motors controlled by inverters,
combined with other solutions,
allow reducing the energy con-
sumption by 60%.
9y The BORADUE ma-
& chine is a 3-station
rotary machine de-
signed for the pro-
duction of two-color
soles in thermoplastic
materials.
The particular flexibil-
ity of the machine is
mainly due to the

BORADUE

.LI_E
Al 5=

possibility of choosing between
two different production cycles,
i.e. the most suitable one for the
type of material to be injected,
and the density of the materi-
al itself — either PVC or TR in the
compact/compact or compact/ex-
panded versions. The options are
the strengths that make BORA-
DUE a highly productive, flexible,
efficient, and energy-saving ma-
chine: automatic moving injec-
tors; automatic injection assembly
raising system; sole extractors;
and especially an extra-cooling
cycle that enables a y

production 80% high- E E
er than the traditional H"t
static machines. oA
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simple operation, including the
configuration of the different set-
tings, and the accuracy of the
work, made possible by a series of
technical features, including the
pad which automatically changes
its angle depending on the prod-
uct being processed. Further-
more, the worktop rotation (0°
through 180°) helps
to increase productiv- E' E
ity and the quality of

the finished work.

GTO

The company specializing in the
production of pad printing ma-
chines for the customization of
different kind of items, includ-
ing footwear (upper - sole - heel),
keeps evolving and upgrading its
machine portfolio introduced in
recent years. Among the mod-
els, Tampolamina - which was
originally introduced in 2021 as

Tampolamina Maxi Hug version
- is included. This is a machine
designed for the decoration of
surfaces of different nature and
shape. In addition to gold and sil-
ver effects, the item customiza-
tion provides the ability to (con-
tinuously) apply many types of
transfers. The patented Tampol-
amina Maxi Hug machine by GTO
is a model that stands out for its

KARIZ
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COSMOPOL
Recently, the
company has introduced three
new machines that reflect its phi-
losophy, i.e. greatest work simpli-
fication, supply of the necessary
— therefore, actually used — com-
ponents, and excellent value for
money rate.

The first machine is the TROPIC
H20 model, a water-based glue
evaporation and reactivation tun-
nel built with materials and an as-
sembly process bent on sustain-
ability. The main features of this
machine are:

1. Combined modular heated air
flow evaporation system; dehu-
midification and further evapora-
tion with infrared lamps directly in
the tunnel. Using infrared lamps
and sensors for reactivation allows
working at different temperatures
between shoe and sole, speeding
up production times.

2. Fully recyclable, anodized alu-
minum bearing structure assem-
bled without using welding gas, to
avoid harmful fumes emission.

3. Steel parts treated with wa-
ter-based detergents only and
painted with an electrostatic sys-

Vigevano-based

tem, without using synthetic thin-
ners.

4. The design was also aimed at re-
ducing energy consumption.

This was achieved thanks to the
continuous reuse of heated air.

5. Energy-saving electrical and

electronic  components; digital
panel to monitor energy con-
sumption. In addition, careful

planning enabled to reduce elec-
trical cables, and consequently
copper and plastic.

6. The ability to store up to 100
work programs and to connect the
machine to the corporate network
allows remote management and
to classify this model as 4.0 tech-
nology.

The second proposal is the REV
H20 model features a rotating
plate reactivator for water-based
glues distributed on the sole and
bottom of the lasted shoe (or
boot); evaporation and reactiva-

TROPHIC H20

tion take place simultaneous-
ly in a single operation at dif-
ferent temperatures.

The REV H20 model features
two infrared sensors which al-
low working at low temperatures
(avoiding alterations of the prod-
ucts) and having a real working
temperature control, on sole and
shoe. The machine cycle can be
manual or semi-automatic. A dig-
ital panel allows performing the
various parameter set- n
tings and storing up E-.
to 20 different work- 4
ing programs.

REV H20
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COMEC

Comec is a company specializing
in the construction of technolo-
gies for moulding counters, soles,
and insoles in different materials
and provides a line of machines
for the optimization of the vari-
ous processes. Let’s start with the
SPM/15 moulding machine fea-
turing a set of templates (adjust-
able side and rear stops), which
eases the positioning of the in-

sole on the conveyor belt, while
the accuracy of the piece posi-
tioning inside the moulds is en-
sured by the operation of a set of
brushless motors. Thanks to the
ability of adjusting the moulding
run speed, the SPM/15 is suitable
for both large productions and
sample ones. Another essential
model for the production of as-
sembly insoles is the ST/18, an
electro-mechanical machine for
automatically skiving fibre board
or other material-heel seats. The
production cycle is programmed
and controlled by an easy-to-use
touchscreen, making the opera-

tor's task easier. Thanks to pow-
erful and reliable hardware, all
parameters entered are stored. A
vertical loader device ensures the
ongoing piece feeding.

The A/3ES model is an automatic,
electronically-controlled machine
to shape thermoplastic materi-
al counters. A touchscreen panel
makes the job programming easi-
er, while the powerful and reliable
hardware enables to store all the
entered data. A set of brushless
motors ensure the monitoring of
the piece position on three axes.

The material is heated through

KARIZ
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infrared lamps and the tempera-
ture is constantly monitored by a
PID controller. The cooling of the
mould is ensured by a very pow-
erful refrigeration unit. Among
the features of the A/3ES model,
the quiet operation of

the work cycle also %%
stands out. L
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ATOM

The new FlashCut Master 2185 the cutting belt. Its flex-
cutting system is one of the most  ibility makes it ideal
versatile and innovative of the en-  for various indus-

tire Atom range: in fact, it can cut  trial  applications,

both leather and synthetic mate- including footwear,

rials, as well as being equipped leather goods, fur-
with VRX technology for recog-  niture, and automo-

nizing printed and logoed mate-  tive.

rials. The double gripper system,

of which the removable mobile  [W]3&[m]
one allows the optimal cutting I :
of multilayer materials, while the E
automatic cutting height adjust-

ment system allows less wear of
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BASICNET — DOUBLE-DIGIT GROWTH IN
TURNOVER FOR THE FIRST 9 MONTHS

The Italian group, which owns the Kappa, Robe di
Kappa, K-Way, Superga, Briko, and Sebago brands,
closed the first nine months of 2022 with a consoli-
dated turnover of 282.6 million eu-ro (+30.3% com-
pared to the same period of the
previous year). This result in-
cludes royalties of 53.7 million
euro (+34.0%) from businesses
and manufacturing licensees
and 228.2 million eu-ro (+29.4
percent) direct sales.

EBITDA rose by 31.4% to 44.1
million euro, while EBIT im-
proved by 37.3% to 33.3 million
eu-ro. By investing 33.4 million
euro, the group also acquired
100% of K-Way France share
capital and invested further 7.8
million euro in the real estate
sector.

Excellent sales were recorded
in Asia and Oceania, which ac-
counted for 8.5% of aggregate sales, with growth of
64.2%; the Middle East and Africa, which grew by
49%; and the Americas, which grew overall by 34.8%.
Good performance for Europe as well (accounting
for about 64.1% of aggregate sales), which saw sales
grow, in the 9 months, by 17.0%.

ZEGNA - TURNOVER UP BY 27%

In the first nine months of the fiscal year, the group’s
turnover exceeded one billion euro, re-cording growth
of 27.5% compared to the same period of 2021. Rev-
enues amounted to 357 million euro, against +16.3%
in the second quarter and +25.4% in the first.

Sales were driven by Middle East and United States,
supported by the brilliant trend of Greater China.
The product lines featuring above-average perfor-
mances were the items branded Zegna, Tex-tile, and
Third-Party; the revenues from the sale of these
items amounted to 289 million euro (+27.2%). Ex-
cellent performance for the Thom Browne brand as
well, registering a turnover of 69 million euro in the
three-month period, up by 29.5% annually. Overall,
in the first nine months, the Zegna Group’s revenues
reached 1.09 billion euro.

Basicnet&Fl: a9 A& L EEK AL EL

XRIETHHEBEKappa. Robe diKap-pa. K-

Way. Superga. BrikofSebago FMHIE XFIERTE
20225 U9 ARR B R SEIN 72,8262 BR T R & E LR
(BREFREHEVFMLL1EKT30.3%)  X—HERBIET X
B EMAE 1T ANERIEFE A ZR KR ASI70T5 B T (+34.0%)
FEHEEHEMBRA2.282{ZRATT (+29.4%) -

EBITDA (BRI BESHAIFIE) LT 31.4%A8 %)
A410/HRRTT, EBIT (2RLRIFINE) N7 37.3%1A %3330
FIBRTT. BRI Z 51, SREIE FHEI40HER T 7 K-Way
France A E]100%MEAR, FAE B =Tk 34777807 EK
TR R ERAETMNAMAFENHHE L 5 BZFRT, HiE
B ERMB.5BMRER, WKIEH64.2% . TEHZRMX FIEM
17, $HEEK49%, MmERMAIBARHEN KT 34.84
AR SEERUNTZRHEELR T (A BHEERM
64.1%) , TR BRIRTEI 215K T 17.0%.

Zegna: ElrEmte27%
EAMBFENRII AR, SEANEWEEY T 10128
TT, 2021 F [ BAAALE KT 27.5% . SREAYL AR SEI3. 5712
BT, M _SEEKEN6.3%, $—FENIEK25.4%.
RN E VG F EZHPRIEETZHEHNHE, KF
X FRIRER B MARF,

HESE T K ER=R&RIegna. Textilefn
B =TSR S SRR MK L = 5 B B R B A9 Y s SR ER
2.89{ZFRIT (+27.2%) - Thom Browneix— G = e &
Wt iEEHE, 7£31 BRIR 8 2 LB 6900 B TR 4H &
B, FEHEK29.5%. AEME, ZegnafFAE ARV EEERT
9 AME B EE L FIAE10.2Z T KENSE TR
ArpEX, 7R X A E L ERSEIN 62 T (A
K3%) : AT AMX TZHE LM E—221.531ZE T
(+13.7%) « EMEAMIX (RUN. FRAFIEM=HKX) AFE
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The reference markets are Greater China where the
turnover was 116 million euro (+3% in the quarter);
overall, the Asia-Pacific region recorded a turnover of
153 million euro (+13.7%). In the quarter, the EMEA
region collected a +42.8%, while Middle East was dy-
namic and the United States and Europe were in con-
stant growth.

FERRAGAMO - REVENUES UP 20.3%

The Florentine “maison” recorded revenues of 630
million euro, up 20.3% compared to the 524 million in
the first half of 2021. Both sales channels featured a
plus sign, with retail at

+16.5% and wholesale +40.9%. The gross margin for
the first half was 453 million euro, up 25.4%. EBIT-
DA went from 144 to 180 million euros, with a per-
centage incidence on revenues of 28.5% (compared
to 27.5% in the first half of 2021). Net profit for the
period, including third-parties results, amounted to
62 million euro, up by 85.2 percent. The Group's net
profit amounted to 62 million euro, compared to 31
million euro in the first half of 2021. Finally, by 30
June 2022, the company recorded a positive adjusted
net financial position of 309 million euro (compared
to 205 million euro in the same period of 2021). Con-
sidering the effect of IFRS 16 accounting standards,
the net financial position is negative for 290 million
euro. According to a brand’s press release, all the
main product categories recorded “a significant in-
crease in turnover compared to the first half of 2021,

with footwear and leather goods accounting for 87%
of total net sales for the half year.”

Ferragamo is committed to decisively landing on
the Net soon; in fact, an agreement was re-cently
signed with the luxury fashion e-commerce platform
Farfetch. This collaboration will enable the brand to
speed-up its digital innovation and leverage all the
potential offered by the Farfetch platform.

MANOLO BLAHNIK - A RECORD 2021

Manolo Blahnik's 2021 is proving to be a “record”
year. The footwear brand had anticipated that the fis-
cal year would close with “the best turnover ever”, and
the forecasts proved right. In fact, revenues at 31 De-
cember, 2021 amounted to 69.9 million euro (+65%),

BV KT42.8% FARMKX I HIE N, SHERNEE
BN FE F S8 K.

Ferragamo: g z51#4<20.3%
XRUTFHRCTFERENERRA6I0ZE T, 5
20215 EHF RIS 247 R AELE #E 4K T720.3% . it
TEREMEL, AFHERENEDEK, HhS &K
16.5%, Tt & M14<40.9%. ¥ EHIE FISLTN4.5312 Bk
7T, K T25.40 B0 K. SRHAEBITDA (2FiHTIH R MEFHRT
F5E) M1.444ZBR T 2)1.801ZF JT, HEWKHERRI28.5
PESEE (M20214F E¥ FHEKE DL R27.5) . B2KEE
=FHEW, B—EE#EFEN6200F/ T, #HKT85.24
Aftt. IIBEEREFIER6200 R TT, ME20214
FFEARRFE N300 TT. JLL, B LEFI2022F6H
30H, £ARBIARFEZM SRR A3.09ZRA T (MAT—&F
EHIF2.051ZBRTT) - BIFEIFRS 16 S BRI R, 45

WRA2.901ZBTT. bR & BN — B HERR, FEE
BRG] 520214 EEMRLE, SV B
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HIB7ANESR” « WFARRAIHE, Ferragamoiii Rt
ANEMZ, B, RIEEEANSHEESCRETESES

FarfetchZ 1T T—Bui B fiille MITIX—TRA 1E¥ E AR TE
o FFFarfetchi L ARENFAEEN, ERFFHE
BRAMEL B

Manolo Blahnik: —/~6ll42 #A92021 5
Manolo Blahnik & ERRI2021 F#FAIA N “BIZE R /Y
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against 42.3 million euro reached in
2020, while profits amounted to 6.5
million euro (in 2020, the figure was
negative: -4.7 million euro.)
The company recorded a 47% in-
crease in sales, despite multiple
store lockdowns in various brand’s
strategic markets, including Asia
and Europe. The positive trend in
Manolo Blahnik's turnover was also
due to the excellent performance
of e-commerce, which recorded tri-
ple-digit growth over the year. In 2021,
the firm celebrated its 50th anniversary by
inaugurating its own virtual museum, “a new
way of walking”, which tells the story of the luxu-
ry footwear brand through the brand’s archives.
Furthermore, in the twelve months, Manolo Blahnik
has signed two successful collaborations with Birken-
stock and consolidated his presence in the United
States, with new headquarters and a boutique in
Madison Avenue, New York, and a second store in
East Hampton.

INDITEX WITHDRAWS FROM RUSSIA

After ceasing its activities in the country last March
in the aftermath of the outbreak of the conflict with
Ukraine, the Spanish low-cost fashion giant is proba-
bly planning to rely on one of its current partners in
other markets.

The news comes from Europa Press, which, in turn,
reports it from the local news bulletin Kommrsant, ac-
cording to which the Massimo Dutti, Oysho and Zara
Home brands will close their doors in Russia, while
Zara and the other Inditex family’s brands would re-
main operational, changing their name, though, to
starting in 2023.

At the outbreak of the war, over six months ago, In-
ditex had closed 502 stores in Russia, in addition to
the online channel, the group’s second market with
over nine thousand employees and an 8.5% share of
EBIT. In particular, the number of stores by the Zara
brand would be 86. The choice of Inditex follows that
already made by the competitor Mango, which has
sold its stores in Russia to local partners.

Meanwhile, the fast fashion giant has closed its first
half of fiscal year 2022 with revenues of 14.8 bil-
lion euro, up 24.5% on an annual basis, with profits
that have risen to +41% in the half year, reaching an
amount of 1.8 billion euro.

REZMEESETMNNBNERNN & MBS LS
R EEEANE—R, BZLERHERMREIN7 %R 15
. Manolo Blahnik & EE I FHFRRERBERTER
FRESHEMNRRRN, EE2EXUTIRARNSLER G
K. 2021 F, ZARFRTBESHEMEDIE “—HFHS
THR” ARZS0FEERITRR . BT MM E LR A
MR XREGCER RIS, o, 7 12 NBRIRTE
B, Manolo Blahnik 5 Birkenstock @ &5 i T WX E1E
H&1E HFBESEANZ BRI REN— RN —KER
JEARFEFRNEMNE R TERE T HAEXENZIT .
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